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The course is part of the Jean Monnet 
Chair titled љfŰĦũƨƚŔƻĲШ9ŸůůƨŰŔƣŔĲƚШ
ŉŸƖШEƨƖŸƓĲċŰШfŰĬƨƚƣƖǃШΡЮΜњШоШ

éťũŢƨĨƨŢŸĨĲЮƚťƨƓŰŸƚƣŔЮǍċЮEƻƖŸƓƚťŸЮ
industrijo 5.0 , Jean Monnet Chair.

Industry 5.0  redefines the purpose of 
industry by placing the well-being of 

workers and the planet at the center of 
the production process.

This transition is driven by a 
comprehensive vision that 

encompasses sustainability, circularity, 
digital transformation, worker 

empowerment, and social impact.



Å The purpose of the project is to follow the latest trends, insights, and developments in 
the field of European Industry 5.0 and to integrate them into the teaching process, 
research activities, and various events that will promote dialogue and collaboration 
between academia and relevant social actors, such as policymakers, the business 
sector, and civil society.

Slika: The Three Pillars of Industry 5.0 based on the EU Publication "Industry 5.0 Human-centric, sustainable and resilient" as adopted by Forbes.

https://www.forbes.com/sites/jeroenkraaijenbrink/2022/05/24/what-is-industry-50-and-how-it-will-radically-change-your-business-strategy/?sh=2c9a8cf420bd


The purpose of the course
1. At the doctoral level, the goal is not just knowledge 

acquisition, but the cultivation of critical, original thinking and 
research skills.

2. ÑőĲШĦŸƨƖƚĲШċŔůƚШƣŸШĲŰőċŰĦĲШƚƣƨĬĲŰƣƚќШƚťŔũũƚШƣŸ
a. Critically evaluate sociological and cultural theories of the 

information society.
b. Analyze how digital technologies reshape identity, community, and 

power relations.
c. Develop theoretical frameworks for studying socio-cultural 

transformations in digital contexts.
d. Conduct independent, theoretically informed research on cultural 

aspects of information technologies.



Theoretical Foundations

1. Classical foundations : Daniel Bell (The Coming of Post-Industrial Society), Manuel 
Castells (The Rise of the Network Society), Anthony Giddens, Jürgen Habermas.

2. Critical & cultural perspectives : Stuart Hall, Raymond Williams, Donna Haraway, 
Bruno Latour, Shoshana Zuboff.

3. Information & knowledge society debates : Frank Webster, Yoneji Masuda, Mark 
Poster.

Key texts:
Castells, Manuel  (1996). The Rise of the Network Society.
Webster, Frank  (2014). Theories of the Information Society.
Zuboff, Shoshana  (2019). The Age of Surveillance Capitalism.
Couldry, Nick & Mejias, Ulises A.  (2019). The Costs of Connection.
Haraway, Donna (1991). Simians, Cyborgs, and Women.
Boyd, Danah (2014). fƣѢƚЮ9ŸůƓũŔĦċƣĲĬжЮÑőĲЮÉŸĦŔċũЮxŔƻĲƚЮŸŉЮ ĲƣƽŸƖťĲĬЮÑĲĲŰƚд
Latour, Bruno  (2005). Reassembling the Social.
Poster, Mark (1995). The Second Media Age.
Floridi, Luciano  (2013). The Ethics of Information.



Socio-Cultural Transformations

1. Identity & subjectivity  (e.g., online selves, algorithmic identity)

2. Community & sociality  (e.g., networked publics, digital activism)

3. Culture & knowledge production  (e.g., participatory culture, open 
science)

4. Inequality & power  (e.g., data colonialism, digital divide)



Critical Issues & Emerging Topics

1. AI, automation, and cultural agency

2. Platform capitalism & surveillance culture

3. Post-humanism and digital ontologies

4. Ethics, governance, and data justice

5. Industry 5.0



Exam assignments



What is culture?

https://www.itsnicethat.com/articles/turner -duckworth-redesign-mcdonalds-branding-visual-identity-graphic-design-250719
https://courses.lumenlearning.com/alamo -sociology/chapter/outcome -elements-of-culture
https:// www.youtube.com/watch?v=3vAKfdan0ao

In generalт social actions, norms in, interactions, knowledge, beliefs, 
ċƖƣƚЯШőċĤŔƣƚЯШũċƽв
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The evolution of society and the impact on culture

ÅPre -industrial 
ÅHunter-gathering
ÅNomads 
ÅHorticulture
ÅAgriculture
ÅFeudal 

ÅIndustrial 
ÅůŸĨ gre iz rok aristokracije in 
љstarega denarjaњШƻШroke 
ƓŸƚũŸƻŰĲǏĲƻ; Rockefellers; 
Vanderbilts

ÅPost-industrial
ÅSteve Jobs; Bill Gates

Sociologists Gerhard Lenski 1924 т Power and Privilege and Human 
Societies



ÅHomo Sapiens since 250 000 years ago т social beings, 
common behaviour and habits т human behaviour is 
learned to ON LARGE

ÅSocialisation and inculturation
ÅMaterial  and non-material culture
ÅCultural universalsт George Murdock

ÅMusic and universalsт Max Planck Institute for Human 
Cognitive and Brain Science (2009)

https:// www.enisa.europa.eu/news/enisa-news/boarding-towards-a-safe-and-secure-public-transport-mind-the-gap 



Cultural differences

ÅEthnocentrism William Graham Sumner (1906) 
ÅCultural imperialism
ÅCultural relativism

https:// historydaily.org/what-you-didnt-know-about-the-practice-of-neck-elongation



Elements of culture

ÅValues
ÅNorms
ÅSymbols
ÅArtefacts

https://www.123rf.com/photo_87521435_stock-vector-set-of-russian-culture-design-elements.html
https://www.gograph.com/clipart/japan -landmark-travel-vector-icons-collection -culture-gg100002866.html
https:// www.pinterest.es/pin/344173596519786433/
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Norms

ÅFormal 
ÅNon - formal

ÅHarold Garfinkel (1967) т breaching experiment

Å https:// www.youtube.com/watch?v=UDJP_B-R2r4&t=51s

https://socialmettle.com/ideas -for-social-norm-breaching-experiments
https:// www.vectorstock.com/royalty-free-vector/tic -tac-toe-game-icon-black-color-flat-style-vector-20456694
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Theory of basic human values
Shalom H. Schwartz
 
1. Values are beliefs linked inextricably to affect. 
2. Values refer to desirable goals that motivate action 
3. Values  transcend  specific  actions  and  situations 
4. Values  serve  as  standards  or  criteria. 
5. Values are ordered by importance relative to one another 
6. The relative importance of multiple values guides action.



Circular structure of values



Dynamics of universal values



cŸŉƚƣĲĬĲќƚШůŸĬĲũШŸŉШŰċƣŔŸŰċũШĦƨũƣƨƖĲƚ
ÅĦƨũƣƨƖĲШŔƚШљƣőĲШĦŸũũĲĦƣŔƻĲШƓƖŸŊƖċůůŔŰŊШŸŉШƣőĲШůŔŰĬШ

distinguishing the members of one group or category of 
people from others



Cultural changes

ÅInovations
ÅExloration
ÅInventions
ÅGeneration gaps
ÅWilliam F. Ogburn  - Culture lag



Diffusion and globalisation

ÅMarket economy
ÅIntegration of world markets
ÅTechnological development



;ĲƣƖƣċШŔŰĬƨƚƣƖŔŢƚťċШƖĲƻŸũƨĦŔŢċШт Kaj pa peta?

¶ Kiber-realni sistemi
¶ Internet stvari
¶ ÅċĨƨŰċũŰŔƜƣƻŸ v oblaku
¶ Kognitivno ƖċĨƨŰċũŰŔƜƣƻŸ 

Delo.si

Erik Brynjolfsson in Andrew McAfee, za to obdobje uporabila sloviti izraz »drugo obdobje strojev« 



Daniel Bell (1973), The Coming of Post-Industrial Society: A Venture 
in Social Forecasting.

ÅBell was observing structural  transformations in advanced Western 
economies у especially the United States у in the decades following World 
War II.

ÅHe argued that industrial society, characterized by manufacturing and 
physical labor, was being replaced by a new social order in which 
knowledge,  information,  and services  became the primary sources of 
productivity and power.



Stage
Dominant 
Resource

Dominant 
Occupation

Core 
Technology

Pre-industrial 
society Natural resources

Agricultural 
workers Tools

Industrial society
Energy and 
machines Factory workers Mechanization

Post-industrial 
(information) 
society

Knowledge and 
information

Professionals, 
scientists, service 
workers

Computers, 
data, 
communication

Bellôs central argument is that modern societies evolve through three major stages:

The information society is one in which theoretical knowledge and information processing become the main basis 

of innovation, decision-making, and social organization.



Key Characteristics of the Information (Post-Industrial) Society

ÅShift from goods to services
ÅEconomic growth increasingly comes from sectors like education, health, research, 

finance, and information у not from manufacturing.

ÅCentrality of knowledge and theoretical innovation
ÅÑőĲШљċǂŔċũШƓƖŔŰĦŔƓũĲњШŸŉШƓŸƚƣ-industrial society is codified, theoretical knowledge  у 

especially in science, data analysis, and information technologies.

ÅÑőĲШƖŔƚĲШŸŉШƣőĲШљťŰŸƽũĲĬŊĲШĦũċƚƚњ
ÅScientists, engineers, managers, and information specialists form a new elite у a 

technocratic class у whose power derives from expertise rather than property.

ÅDecision -making based on information
ÅPolicy, planning, and production increasingly depend on data analysis and forecasting 

rather than political ideology or experience.

ÅFuture orientation
ÅPost-industrial societies rely on simulations, models, and projections у tools that use 

information to predict and control the future.



ÅFor Bell, information  is not just a commodity у Ŕƣќƚ a structural  principle that 
reorganizes social and economic systems.
ÅHe defines information as:љÑőĲ systematic organization of knowledge for the 

purpose of general social control  and innovation.њ
ÅThus, the information society is a society  whose central  organizing 

principle  is knowledge  у specifically, the use of abstract information for 
managing complexity in economics, governance, and culture.

ÅSocio-Cultural Implications  
ÅThe decline of industrial working-class culture and the rise of a 

professional middle class.
ÅNew values around meritocracy, expertise, and rational planning.
ÅTensions between technocratic rationality and traditional moral or 

political values.



Bell saw the information society as a rational, meritocratic transformation led by knowledge and expertise у 

whereas later theorists (like Castells or Zuboff) emphasized its power, inequality, and surveillance dimensions. 

Strengths Critiques

Provided an early framework for understanding 

how knowledge and information became central to 

advanced economies.

Underestimates the continuing importance of 

industrial production and global labor.

Recognized the rise of the ñknowledge workerò 

and service economy.

Overly optimistic about technocratic rationality and 

social harmony.

Highlighted information as an economic resource.

Neglects issues of power, inequality, ideology, and 

culture (later addressed by Castells, Webster, and 

others).



Michel Foucault

ÅThe History of Madness

ÅThe Birth of the Clinic

ÅWords and Things

ÅThe Archeology of Knowledge

ÅHis general theories on social (political) power and the relationship between knowledge and power, as well 
as his thinking on discourse in relation to the history of Western thought, have found wide applicability in 
the humanities and social sciences and have sparked many important debates. 

ÅHe was a historian who was mainly interested in the transition from traditional to modern forms of social 
organization. His analyses of the ways in which modern forms of behaviour developed (in medicine and the 
social sciences) gave rise to new forms of power over the population. His work was an important alternative 
to Marxist attitudes to power. 

Michel Foucault  (1926т1984) was a French philosopher who 
studied power,  knowledge,  and how society  shapes the 
way we think . One of his key ideas is discursive  practice , 
which explains how language and knowledge create power 
and control what we believe to be "true."



ÅMichel Foucault argued that knowledge is never separate from power.
Power produces knowledge у and knowledge reinforces power.
ÅIn other words:
ÅEvery system of knowledge (medicine, education, statistics, 
ĦƖŔůŔŰŸũŸŊǃЯШĲƣĦЮьШĬĲŉŔŰĲƚШƽőċƣШĦŸƨŰƣƚШċƚШљƣƖƨƣőЮњ
ÅThese truths shape how people see themselves and how society 

organizes behavior.
ÅModern institutions (schools, hospitals, prisons) collect and classify 

information about people у which allows them to monitor and 
manage individuals.



Key concepts:

ÅDiscourse:  The way we talk about and understand something in society.

ÅDiscursive Practice:  The rules and structures that shape how we talk about things and what 
ŔƚШĦŸŰƚŔĬĲƖĲĬШѢŰŸƖůċũѢШŸƖШѢƣƖƨĲЮњ

ÅPower & Knowledge: Foucault believed knowledge is power , and those who control 
knowledge shape reality.

 Example: Think about how people talk about mental illness today versus 200 years ago. The 
way society "discourses" about it changes what we see as normal, sick, or healthy.



ÅHe sees history as a constant struggle between different power blocs trying to impose their 
system of dominance. 

ÅThese systems are not only based on the possession of the means of economic production,  
but take control  of the system of behavior - the production of meanings. 

ÅHistory as a series of intellectual  paradigms - an episteme

Å Epistemes are the whole range of relations that bring together discursive practices - each 
historical  period has a particular approach and different discourses that create meanings 

ÅDiscourse as the dominant mode of communication  in society that separates one period 
from another, discourses form epistemes

Å Epistemes close to the semiotic concept of code meanings 

Å 16th century 

Å 18th century, the time of reason, the Enlightenment 

Å 19th century industrial  revolution 

Å 20th century onwards Epsitemes: renaissance, classicism, modern



× School Rules & Power:
ÅTeachers and textbooks decide what is "true" in history, science, and society.
ÅIf a topic isn't in the curriculum, students might not even question it.
ÅThis is discursive practice уit controls knowledge and what is considered important.

×Social Media & Beauty Standards:
ÅWhat is considered "beautiful" is shaped by media, trends, and influencers.
ÅA hundred years ago, being pale was a beauty standard; today, tanned skin is popular.
ÅDiscourses about beauty change over time and shape what we think is normal .

×Crime & Law:
ÅIn medieval times, public executions were normal. Today, we see them as cruel.
ÅThe discourse around punishment changed , so society now uses prisons instead of public 

torture.
ÅDiscursive practice shapes how we understand justice.



ÅDiscourse theory

ÅDiscourse is the only way people know reality. We can only speak by using discourse - because we are forced 
to use discourses, they act on us as a coercion of power. What we are, what we know, what we think is a 
product of the various discourses we use. 

ÅDiscourse (1): words chosen to convey meaning

ÅDiscourse (2): the reflection of reality and the range of rules of behavior based on a certain form of behavior, 

e.g. religious discourse

F. poststructuralism - agrees with the linguistic creation of human life, but goes one step further.

1. rejects the idea that there are universal characteristics of all languages

2. rejects Marx's ideas that power primarily works in society through the economic class and that human history is one 

of the developmental phases of economics.



 Language & knowledge create power:  What is "true" depends on who 
controls the discourse.

 Truth is not fixed:  What people believe to be "normal" changes across time 
and cultures.

 Always question who is shaping the narrative:  Who decides what we learn, 
see, or believe?



Å"archaeological method"  - genealogy

ÅModern disciplined society is created through three main techniques of control: 

ÅObservation

Ånormalization 

Åverification. 

ÅJust by observing it is possible to control people and thus establish power over them. Generally 
accepted norms normalize themselves, so to speak, in school, medical practice, factory production. The 
questioning to which both schoolchildren and patients are subjected connects behavior and power. 

ÅBy the 18th century: society's desire to control death 

ÅFrom the 18th century onwards: society's tendency to control life - power is mainly reflected through control 
over life and sexuality: The Anatomo-Politics of Man: Disciplining the Human Body and Its Sexuality 
Population bio-politics (regulation of population growth, health, life expectancy)



ÅThe individual "disciplines" himself by internalizing the norms set by science. 

ÅThese genealogical investigations of how structures of power-knowledge are 
established - the concept of "biopolitics", modern power 

ÅBio-politics stimulated his conceptualization of governmentalities 

Åmicro-politics of power

ÅLater, he uses the broader concept of "governmentalities" = heterogeneous, non-
subjective processes through which practices and methods of governance 
become dependent on discursive representations 

ÅConsideration of three levels: 
ÅSelf control 

ÅControlling others 

ÅControlling the country and 

Åthe way of governing as the regulation of populations.



Nadzorovanje
(M. Foucault)

J. Bentham: 

Panoptikon



Ulrich Beck, Anthony Giddens, Scott Lash
Late modernity, reflexivemodernity, risk society

ÅGiddens saw modernity as a world of increasing reflexivity  у where societies constantly produce and 
use information to monitor and organize themselves.

ÅHe introduced the idea of љƖĲŉũĲǂŔƻĲШůŸŰŔƣŸƖŔŰŊњ:
Å~ŸĬĲƖŰШƚŸĦŔċũШƚǃƚƣĲůƚШĦŸũũĲĦƣШĬċƣċШċĤŸƨƣШƓĲŸƓũĲќƚШĤĲőċƻŔŸƖЮ
ÅThat information feeds back into policy, management, and governance.
ÅThis allows continuous adaptation у and subtle control.

Example:
Governments use demographic data, corporations use 
customer analytics, and individuals track their own health 
on smartwatches.
ӛШÑőĲƚĲШŉũŸƽƚШŸŉШŔŰŉŸƖůċƣŔŸŰШĦƖĲċƣĲШċШƚǃƚƣĲůШƽőĲƖĲШ
everyone participates in monitoring.



Second modernity as 
a risk society

ÅChallenges from the outside: nature
ÅChallenges from the inside: generated by human and social 

activity



Some features of risks

Á Somerisks are beyond our ability to perceiveтdepending
on science, expertise,media...

Á Beingdefined by awareness/consciouness

Á Some people are affected more than others тbut in a
different way than usual inequalities

Á They are fully compatible with market 
economy/capitalism

Á Majoreffects on policies and media



The contradictions of early modernity

ÁIndividualisation

ÁFrom ascribed to achieved 
statuses

ÁScientific scepticism

ÁCollective loyalties 
(nations, classes, parties)

ÁјEǂƓƖĲƚƚŔƻĲШŉĲůċũĲШƖŸũĲљ

ÁScientific authority



Late (second, reflexive) modernity

ÁContinuing individualisation
ÁLives, careers
ÁDecline of collective loyalties
ÁRelativisation and scepticism towards authorities

ÁChanges at the level of the family
ÁFrom simple to reflexive attitudes towards 

science



Science and risks

ÁContributes to risks through new technologies;
ÁDefinesand identifies risks;
ÁProvidessolutions for risks.



Comparing the two modernities

Modernity type Early, first Late, second

Modernisation simple reflexive

What is being 

modernised
tradition industrial society

Creation and 

distribution of
wealth risks

Relation to science simple reflexive



Digital age...
ÅSocial media algorithms classify and predict behavior (Foucauldian normalization).

Å]ŸƻĲƖŰůĲŰƣƚШƨƚĲШĤŔŊШĬċƣċШŉŸƖШƓŸƓƨũċƣŔŸŰШůċŰċŊĲůĲŰƣШы]ŔĬĬĲŰƚќШƖĲŉũĲǂŔƻĲШůŸŰŔƣŸƖŔŰŊьЮ

ÅљÉƨƖƻĲŔũũċŰĦĲШĦċƓŔƣċũŔƚůњШыüƨĤŸŉŉьШĲǂƣĲŰĬƚШĤŸƣőШŔĬĲċƚШŔŰƣŸШƣőĲШΞΝƚƣШĦĲŰƣƨƖǃЮ

ÅŔŰŉŸƖůċƣŔŸŰЮŔƚŰѢƣЮŰĲƨƣƖċũЮĬċƣċ у ŔƣќƚШċШůĲĦőċŰŔƚůШŉŸƖШŸƖŊċŰŔǍŔŰŊШċŰĬШ
regulating social life.

ÅcŸƽШĬŸĲƚШÑŔťÑŸťШŸƖШfŰƚƣċŊƖċůШƚőċƓĲШƽőċƣШƓĲŸƓũĲШƣőŔŰťШŔƚШљŰŸƖůċũњШŸƖШљĬĲƚŔƖċĤũĲње
ìőċƣШťŔŰĬШŸŉШљťŰŸƽũĲĬŊĲњШċĤŸƨƣШƨƚĲƖƚШĬŸШƓũċƣŉŸƖůƚШƓƖŸĬƨĦĲШу and how does that influence 
behavior?



ÅIn communication and media, meaning is not fixed у ŔƣќƚШencoded by producers and decoded 
(interpreted) by audiences, who may read it differently depending on their cultural background, 
values, and context.
ÅAnd that in digital culture , these processes are more interactive, participatory, and 

algorithmically shaped than in traditional media.

ÅÉƣƨċƖƣШcċũũќƚШ~ŸĬĲũШыΝΦΤΟь

ÅcċũũќƚШŸƖŔŊŔŰċũШůŸĬĲũЯШŉƖŸůШљEncoding/DecodingњШыΝΦΤΟьЯШƽċƚШůĲċŰƣШƣŸШĲǂƓũċŔŰШ
how audiences interpret mass media (like television news or advertising).
cĲШƽċƚШĦőċũũĲŰŊŔŰŊШƣőĲШŸũĬШљƚĲŰĬĲƖШӛШůĲƚƚċŊĲШӛШƖĲĦĲŔƻĲƖњШůŸĬĲũЮ
ÅÂƖŸĬƨĦĲƖШыEŰĦŸĬŔŰŊьШӛШ~ĲƚƚċŊĲШӛШ ƨĬŔĲŰĦĲШы?ĲĦŸĬŔŰŊь

ÅEncoding
ÅMedia producers (journalists, filmmakers, advertisers) encode messages with certain meanings.
Å They use familiar codes у language, imagery, tone у shaped by ideology and culture.

ÅDecoding
ÅAudiences interpret (decode) those messages through their own cultural frameworks, experiences, and identities.



cċũũќƚШƣőƖĲĲШĬĲĦŸĬŔŰŊШƓŸƚŔƣŔŸŰƚа

Position Description Example

Dominant -hegemonic Audience accepts the intended 
meaning.

Watching an ad and agreeing with its 
message about success or beauty.

Negotiated Audience partly agrees but questions or 
adapts meaning.

Agreeing that a product looks good, but 
rejecting the lifestyle it promotes.

Oppositional Audience completely resists or 
reinterprets meaning.

Parodying or mocking the ad as fake or 
harmful.



ÅRaymond Williams complements Hall by emphasizing that culture is 
ordinary  у ŔƣќƚШůċĬĲШĤǃШeveryday people, not just produced from above.
ÅHis concept of љƚƣƖƨĦƣƨƖĲƚШŸŉШŉĲĲũŔŰŊњ (1977) means:
ÅCulture captures lived, emotional experiences of a historical moment у not 

just ideology, but how people feel and express meaning in their daily lives.
ÅSo when people engage with media, they are not passive у they bring their 

own experiences, emotions, and social context.



Aspect Traditional Media Digital Media

Producer Professional creators (journalists, 
TV studios)

Everyone can be an encoder (TikTok 
user, meme creator, influencer)

Audience Mostly passive viewers Interactive participants who 
comment, remix, and share

Feedback One-way Two-way and immediate

Control of meaning Centralized (editors, broadcasters) Decentralized but algorithmically 
mediated

Encoding process Editorial and ideological Platform- and algorithm-driven

Decoding process Individual or group interpretation Public, collective, viral 
reinterpretation



In the digital era:
ÅEncoding and decoding are looped together.
ÅAudiences become co-producers of meaning.
ÅAlgorithms shape which encodings and decodings get visibility (new layer of 
љƓŸƽĲƖњьЮ



Manuel Castells network society

ÅFor Manuel Castells, the network society is the new social 
structure of the information age у a world where networks of 
information, technology, and people  organize power, economy, 
and culture.
ÅIn the 1990s, Manuel Castells observed that the world was being transformed by 

digital communication, globalization, and new forms of economy.
He asked: What kind of society is emerging when information and communication 
technologies (ICTs) become the core infrastructure of everything?

ÅHis answer у presented in his trilogy The Information Age: Economy, Society and 
Culture (1996т1998) у was:

ÅWe are living in a network society .



ÅA network society is one where the key social structures and activities у 
economy, politics, culture, and communication у are organized around 
digitally connected networks .
ÅIn earlier societies:
ÅPower and production were organized around factories, states, or classes.

ÅIn the information age, they are organized around networks of information 
flows  у dynamic, flexible, and global.

ÅImagine society as a web щ where every node (person, institution, company) is connected to others 
through digital links.
What matters is not where you are, but how well you are connected.



ÅThe new mode of development, replacing industrialism.

ÅIndustrialism focused on energy and machines.
ÅInformationalism focuses on information and knowledge as sources of 

productivity.

ÅExample:
]ŸŸŊũĲЯШ ƓƓũĲЯШċŰĬШ ůċǍŸŰШĬŸŰќƣШƓƖŔůċƖŔũǃШƓƖŸĬƨĦĲШƓőǃƚŔĦċũШŊŸŸĬƚШу they 
process, analyze, and distribute information.



ÅCastells argues that networks у not hierarchies у are the dominant form of 
organization today.
ÅNetworks are:
ÅDecentralized  (no single center)
ÅFlexible  (can expand or shrink easily)
ÅGlobal  (connect across time and space)
ÅSelf-reconfiguring  (adapt through information feedback)

ÅTraditional societies were organized around places  (cities, factories, 
institutions).
In the network society, organization happens in the space of flows  у the 
flows of information, capital, and communication that move through 
networks.



ÅCastells describes a global informational economy  where:
ÅProduction, finance, and labor are globally connected.
ÅDecisions and innovations circulate instantly.
ÅPower belongs to those who control the nodes of the network 

(information, finance, media).

ÅCastells emphasizes that not everyone is equally connected.
ÅSome groups are nodes у powerful and connected.
ÅOthers are disconnected у excluded from global flows.
ÅHe calls this љƣőĲШĤũċĦťШőŸũĲƚШŸŉШŔŰŉŸƖůċƣŔŸŰċũШĦċƓŔƣċũŔƚůЮњ

ÅCastells shifts from the idea of power as domination (top-down) to 
power as control over communication networks.
ÅPower lies in controlling the codes, standards, and protocols  of 

networks у who gets connected, whose information circulates, and 
ƽőŸƚĲШĬŸĲƚŰќƣШ



Castellsô Concept Digital Example

Networks as social structure
Social media networks, global supply chains, influencer 

ecosystems

Space of flows Remote work, cloud computing, global live-streaming

Informationalism Data as the main resource (Google, TikTok)

Power and exclusion Algorithmic visibility, digital divide

Culture of real virtuality Living ñonlineò and ñofflineò simultaneously



7ƖƨŰŸШxċƣŸƨƖќƚШ ĦƣŸƖ-Network Theory (ANT) 

ÅActor -Network Theory (ANT) sees society not as a structure or system, but 
as a network of relationships between human and non-human actors  у 
where all elements (people, technologies, texts, machines) have the capacity 
to act and shape outcomes.

ÅÑƖċĬŔƣŔŸŰċũШƚŸĦŔŸũŸŊǃШŸŉƣĲŰШĲǂƓũċŔŰƚШƚŸĦŔċũШƓőĲŰŸůĲŰċШĤǃШƖĲŉĲƖƖŔŰŊШƣŸШљƚŸĦŔĲƣǃЯњШљŔŰƚƣŔƣƨƣŔŸŰƚЯњШ
ŸƖШљĦƨũƣƨƖĲњШċƚШŉŸƖĦĲƚШƣőċƣШċĦƣШŸŰШƓĲŸƓũĲЮ
Latour asks: 7ƨƣЮƽőċƣЮĲǂċĦƣũǃЮŔƚЮџƚŸĦŔĲƣǃѠлЮìőĲƖĲЮŔƚЮŔƣлЮ9ċŰЮƽĲЮƚĲĲЮŔƣЮŸƖЮůĲċƚƨƖĲЮŔƣл

ÅLatour argues that љƣőĲШƚŸĦŔċũњШŔƚШŰŸƣШċШŉŔǂĲĬШƣőŔŰŊ у it is what emerges when actors (both 
humans and things) connect and interact.



ÅANT says that to understand any social phenomenon, we must look at how networks 
are assembled у how people, objects, technologies, ideas, and institutions all 
interact to make something happen.
ÅThese elements are called actors  or actants .
 Actor (or Actant): Anything that makes a difference in a network у anything that can 
influence, enable, or constrain action. That means:

ÅHumans  (designers, users, politicians)
ÅNon-humans  (algorithms, documents, software, buildings, phones)
ÅConcepts or texts  (laws, databases, hashtags)
ÅAll can be actors  because they participate in shaping outcomes.

Å?ŸŰќƣШƚƣċƖƣШĤǃШƚĲƓċƖċƣŔŰŊШhumans (who act) from things (that are acted upon).
Treat all entities у human and non-human у as potential actors with agency.
ÅThis is called the principle of generalized symmetry .



Concept Meaning Example

Actor / Actant Anything that makes a difference A user, an algorithm, a device

Network Web of relationships among actors Platform + users + data + infrastructure

Translation
How actors align interests and coordinate 

action
How users adopt and adapt new tech

Black box
When a network becomes so stable we forget 

how itôs made
ñThe Internetò as if it were one thing

Agency Capacity to affect others
A tweet can mobilize people; an algorithm 

can suppress content



Modernizacija kot temelj sprememb in konceptualizacije skupnosti

ÅModernizacija

ÅGŸƚƓŸĬċƖƚťĲШŔŰШĬƖƨǏĤĲŰĲШƚƓƖĲůĲůĤĲ

ÅIndustrializem

ÅUrbanizacija



Modernizacija kot temelj sprememb in konceptualizacije skupnosti

ÅPƻƭƛǘƛőƴƛ ǾƛŘƛƪƛ

ÅKulturne spremembe

ÅDƭƻōŀƭƴƛ ǳőƛƴƪƛ

ÅPƻǎǘƳƻŘŜǊƴƛȊŀŎƛƧŀ κ ǇƻǎǘƛƴŘǳǎǘǊƛƧǎƪŀ ŘǊǳȌōŀ

ÅIƴŦƻǊƳŀŎƛƧǎƪŀ ǘŜƘƴƻƭƻǑƪŀ ǊŜǾƻƭǳŎƛƧŀ

Åindividualizacija



Modernizacija kot temelj sprememb in konceptualizacije skupnosti

ÅPƻǎǘƳƻŘŜǊƴƛȊŀŎƛƧŀ κ ǇƻǎǘƛƴŘǳǎǘǊƛƧǎƪŀ ŘǊǳȌōŀ

ÅIƴŦƻǊƳŀŎƛƧǎƪŀ ǘŜƘƴƻƭƻǑƪŀ ǊŜǾƻƭǳŎƛƧŀ

Åindividualizacija



Evolucijski  pristop

ÅFerdinand Tonnies: 
Skupnost (Gemeinschaft) vs. ĬƖƨǏĤċ (Gesellschaft)
ÅSkupnost v odnosu do: 
ÅTeritorija?
ÅOrganizacije?
Å?ƖǏċƻĲ?
ÅGlobalizacije?

ÅGeorg Simmel: 
ÅVelikost skupnosti: od diade k triadi in k ƻĲĨŢŔ skupini)

ÅÉmile Durkheim: 
ÅHeterogenost: mehanska ali organska solidarnost)

Simmel 01.JPG

http://sl.wikipedia.org/wiki/Slika:Simmel_01.JPG


wƻōŜǊǘ wŜŘŦƛŜƭŘ όмфсл ώмфпфϐΥ пύΦ ~ǘƛǊƛ ƪƭƧǳőƴŜ Ȋƴŀőƛƭƴƻǎǘƛ 
skupnosti:
мΦ ƳŀƧƘƴƻǎǘ ŘǊǳȌōŜƴŜ ǊŀǾƴƛ
нΦ ƘƻƳƻƎŜƴƻǎǘ ŀƪǘƛǾƴƻǎǘƛ ƛƴ ǎǘŀƴƧŀ ŘǳƘŀ őƭŀƴƻǾ
оΦ ȊŀǾŜŘŀƴƧŜ ŘǊǳƎŀőƴƻǎǘƛ
4. samo-ȊŀŘƻǎǘƴƻǎǘ Ǿ ǎƳƛǎƭǳ ǑƛǊǑŜƎŀ ǊŀȊǇƻƴŀ ǇƻǘǊŜō ǎƪƻȊƛ 
őŀǎ

¢ŜȌƪƻ ƴŀƧǘƛ ǇǊŀǾƻ ŘŜŦƛƴƛŎƛƧƻ ςrazen, da zadeva ljudi

½ŀǘƻ ƎƻǾƻǊƛƳƻ ƻ ǊŀȊƭƛőƴƛƘ ǎƪǳǇƴƻǎǘƛƘΥ ƭƻƪŀƭƴŀ ƛǇŘ.



ÅÑƖċĬŔĦŔŸŰċũŰŔШċŰƣƖŸƓŸũŸƜťŔШƓŸŊũĲĬŔа

Åskupni interesi med ljudmi
Åskupna ekologija ali lokalnost
ÅƚťƨƓĲŰШĬƖƨǏĤĲŰШƚŔƚƣĲůШċũŔШƚƣƖƨťƣƨƖċ

ÅFrankenburg (1966)

ÅMinar and Greer (1969)

ÅWarner (1941) 



McMillan, D.W., & Chavis, D.M. 1986. "Sense of community: A definition and theory

ÅΝЮШĨũċŰƚƣƻŸаШŸĤĨƨƣĲťШƓƖŔƓċĬŰŸƚƣŔШċũŔШĬĲũŔƣƻĲШŸĤĨƨƣťċШŸƚĲĤŰĲШƓŸƻĲǍċŰŸƚƣŔ

ÅΞЮШƻƓũŔƻаШƓŸůĲůĤŰŸƚƣЯШƨƚƣƻċƖŢċŰŢĲШƖċǍũŔťĲШǍċШƚťƨƓŔŰŸШŔŰШƓŸůĲůĤŰŸƚƣШƚťƨƓŔŰĲШǍċШŰŢĲŰĲШĨũċŰĲШ

Å3. okrepitev: povezovanje in izpolnjevanje potreb 

ÅΠЮШƚťƨƓŰċШĨƨƚƣƻĲŰċШƓŸƻĲǍċŰŸƚƣЮ

Åsense of community index" (SCI) 

Åsocializacija



ÅSimbolni preobrat

Åfunkcionalizem in strukturalizem sta se umaknila pogledom, da je 
kulturna realnost stvar konteksta in intepretacije тspremenil se je tudi 
pogled naskupnost

ÅPoudarek na tem, kako skupnost 
pridobi kulturni pomen in kako so ti 
pomeni povezani z drugimi.

ÅBarth 1969
ÅCohen 1985



ÂƖĲƖĲǍШǍŰċĨŔũŰŸƚƣŔа

ÅStrukturne in kulturne:
ÅKot preplet komunikacij in interakcij med ljudmi тobstajajo skozi 
ŸĤŢĲťƣŔƻŰŸƚƣШљƖĲƚŰŔĨŰŔőњШŔŰƣĲƖċťĦŔŢШыťŸƣШĬĲũШĬƖƨǏĤĲŰĲШƚƣƖƨťƣƨƖĲь
ÅKot predstava o skupni pripadnosti in viru skupne identitete тobstajajo 

skozi (inter)subjektivno predstavo ljudi o skupnih lastnostih in skupni 
pripadnosti (kot del kulture)

ÅGlobina
Å]ũŸĤŸťĲШыƣőŔĦťьаШƣƖĬŰĲЯШƣĲƚŰĲЯШƣƖċŢŰĲЯШůŸĨŰĲШƻĲǍŔ
ÅÂũŔƣƻĲШыƣőŔŰьаШƜŔĤťĲЯШŸőũċƓŰĲЯШůŔŰũŢŔƻĲЯШƜŔĤťĲШƻĲǍŔ



Razvoj skupnosti

ÅwŀȊǾƻƧ ǎƪǳǇƴƻǎǘƛ ƧŜ ǇƻƎƻǎǘƻ ǇƻǾŜȊŀƴ Ȋ ŘŜƭƻƳ Ǿ ǎƪǳǇƴƻǎǘƛ ŀƭƛ ƴŀőǊǘƻǾŀƴƧŜƳ ǎƪǳǇƴƻǎǘƛ ƛƴ ƭŀƘƪƻ 

ǾƪƭƧǳőǳƧŜ ǊŀȊƭƛőƴŜ ŘŜƭŜȌƴƛƪŜ 
ÅThe Different Drum: Community: Making and Peace (1987) Scott Peck 

ÅPseudoskupnost
ÅKaos
ÅPraznina 
ÅPrava skupnost

Ågrassroot organiziranje, oblikovanje koalicije in "organiziranje skupnosti na podlagi institucij 



?ŔũĲůĲШŔŰШƖĲƜŔƣƻĲШťŸŰĦĲƓƣƨċũŔǍċĦŔŢĲ

ÅPaul James

ÅUtemeljeni / zakoreninjeni odnosi v skupnosti
Å§ĬŰŸƚŔШƻĲǍċŰŔШŰċШŰċĨŔŰШǏŔƻũŢĲŰŢċ
ÅProjecirani odnosi

Ågrassroot organiziranje, oblikovanje koalicije in "organiziranje skupnosti na podlagi institucij 



ÅCommunities of place
ÅCommunities of identity
ÅCommunities of interest



ÖĨŔŰťŔШŔŰŉŸƖůċĦŔŢƚťŸ-komunikacijske tehnologije na 
skupnost?

ÅPovezovanje, premagovanje prostorskih in socialnih distanc?
ÅxŸĨĲƻċŰŢĲЯШťƖĲƓŔƣĲƻШƓƖŸƚƣŸƖƚťŔőШŔŰШƚŸĦŔċũŰŔőШĬŔƚƣċŰĦе



ÑĲőŰŸũŸƜťŔШƓƖĲůŔťŔШ-ŸĬũŸĨŔũŰŔШǍċШƖċǍƻŸŢШƚťƨƓŰŸƚƣŔ

ÅÑĲőŰŸũŸŊŔŢĲШƚŔůĤŸũŰĲШťŸůƨŰŔťċĦŔŢĲаШĲƣŰŔĨŰċШƚťƨƓŰŸƚƣ
ÅÑĲőŰŸũŸŊŔŢĲШŔŰƣĲƖċťĦŔŢĲаШƖċǍƜŔƖŔƣĲƻШƚťƨƓŰŸƚƣŔ
ÅÑĲőŰŸũŸŊŔŢĲШŰċƣċŰĨŰŔőШƚƣƖŸŢĲƻаШŰċĦŔŸŰċũŰĲШǍċůŔƜũŢĲŰĲШƚťƨƓŰŸƚƣŔ
ÅInformacijsko-kumunikacijske tehnologije: globalna vas in virtualne 

skupnosti



Tehnologija simbolne 
komunikacije 
Å ċĨŔŰŔШƚŔůĤŸũŰĲШťŸůƨŰŔťċĦŔŢĲа
ÅJamske slike in petroglifi 
ÅGovorjeni jezik
ÅGlasba 

ÅÖĨŔŰťŔа
Å§ĤũŔťŸƻċŰŢĲШĲƣŰŔĨŰĲШŔĬĲŰƣŔƣĲƣĲШŰċШ

podlagi skupnih simbolov
Å§ĤũŔťŸƻċŰŢĲШǍŊŸĬĤаШŔǍƖċǏċŰŢĲШƣŸťċШ

dogodkov iz preteklosti тin za 
ŰċĨƖƣŸƻċŰŢĲШƓƖŔőŸĬŰŸƚƣŔ
ÅPodlaga kulturne evolucije: memi kot 

nadgradnja genov



Razvoj simbolne komunikacije

Clues about the evolution of language and communication might come from birdsongs.  gaab22/via 
flickr ; https://www.npr.org/sections/13.7/2010/03/ the_evolution_of_symbolic_lang.html

ŸǍŰċĨĲƻċũĲĦШ-ŸǍŰċĨĲŰĲĦ



Jezik in kultura
1. ťŸůƨŰŔĦŔƖċŰŢĲЯШŸĬŰŸƚŔЯШŸĤĨƨƣĲťШƚťƨƓŰŸƚƣŔЮ
2. 6500 govorjenih, 7,151 jezikov
3. uŸůƨŰŔťċĦŔŢċШŢĲШĤŔƚƣƻĲŰċШƚĲƚƣċƻŔŰċШƻƚċťĲШĬƖƨǏĤĲШŔŰШŢĲǍŔťШŢĲШƓŸůĲůĤĲŰШƻŔĬŔťШƣĲŊċЮ
4. uŸШƚĲШŢĲШŢĲǍŔťШǍċĨĲũШƖċǍƻŔŢċƣŔЯШƚŸШƖċǍũŔĨŰĲШťƨũƣƨƖŰĲШƚťƨƓŰŸƚƣŔШƚШƓŸůŸĨŢŸШǍƻŸťŸƻШ
ǍĬƖƨǏŔũĲШƚťƨƓŰċШƖċǍƨůĲƻċŰŢċЮШ

5. ~ĲĬťƨũƣƨƖŰċШťŸůƨŰŔťċĦŔŢċШŢĲШƚŔůĤŸũŰŔШƓƖŸĦĲƚЯШƚШťċƣĲƖŔůШƚĲШĬƖƨǏĤĲŰċШƖĲċũŰŸƚƣШ
ťŸŰƚƣƖƨŔƖċЯШƻǍĬƖǏƨŢĲЯШƓŸƓƖċƻũŢċШŔŰШƓƖĲŸĤũŔťƨŢĲ. 
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uċťŸШƚĲШŢĲШƻƚĲШƚťƨƓċŢШǍċĨĲũŸ
1. 150.000 let nazaj - govor
2. 6000 let nazaj тpisani jezik
3. éĲĨŢĲШŢĲǍŔťŸƻŰĲШĬƖƨǏŔŰĲа

Å Indo-European. ... 
Å Sino-Tibetan. ...
Å  Languages of the African Continent. ...
Å  Afro-Asiatic. ... 
Å Austronesian/Australio-Pacific. ... 
Å Trans New Guinea/Trans-Guinean. ... 
Å Uralic.
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80https:// www.theguardian.com/education/gallery/2015/ jan/23/a-language-family-tree-
in-pictures



Ṏ љŸůĲŢŔƣƻĲШůŸŢĲŊċШŢĲǍŔťċШ
pomenijo omejitve 
ůŸŢĲŊċШƚƻĲƣċњ
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Ludwig Wittgenstein



Ludwig Wittgenstein, filozof, : jezik in jezikovne igre
Kako jezik, in pravila, ki ustvarjajo jezik, aktivno kontrolirajo  
koncepte in pomene, ki jih akterji uporabljajo za opis sveta okoli 
sebe

ÅxŢƨĬŢĲШĤŔШůŸƖċũŔШĤŔƣŔШĤŸũŢШƚťĲƓƣŔĨŰŔЯШċũŔШŢŔůШŢĲǍŔťШĬċШǍċĬŸƚƣŰŸШ
ůŸǏŰŸƚƣШŔŰƣĲƖƓƖĲƣċĦŔŢĲШǍƨŰċŰŢĲŊċШƚƻĲƣċ

ÅJezik kot zunanji fenomen, ki kontrolira akterje - ni nevtralen in 
ŰĲƓƖŸĤũĲůċƣŔĨĲŰ

ÅÑċťŸШťŸƣШŔůċШƻƚċťċШŔŊƖċШƚƻŸŢċШƓƖċƻŔũċЯШŢŔőШŔůċШƣƨĬŔШŢĲǍŔťЯШĨĲШ
őŸĨĲůŸШƖĲǍƨũƣċƣШћŔŊƖĲќШŰċƖĲĬŔƣŔШƚůŔƚĲũĲŰЯШƚĲШůŸƖċůŸШƓƖċƻŔũШ
ƚƣƖŸŊŸШĬƖǏċƣŔЯШŔŰƣĲƖŰċШƓƖċƻŔũċШŢĲǍŔťċШыƚċŰƚťƖƣ-ƓŸƖƣƨŊċũƜĨŔŰċь

ÅPravila dajo jeziku strukturo in kontinuiteto, prav tako pa tudi 
realnosti

Å7ċƖƻĲЯШƚŰĲŊЯШĬĲǏЮЮЮ



How language shapes the way we think | Lera 
Boroditsky

Åhttps://www.youtube.com/watch?v=RKK7wGAYP6k
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https://www.youtube.com/watch?v=RKK7wGAYP6k
https://www.youtube.com/watch?v=RKK7wGAYP6k


¶ Moj stol je bil bel.

Å
V slovenġļini moramo razmiġljati o tem, katerega spola je stol, kateri 
sklon potrebujemo in ali bo glagol v pretekliku v ģenskem ali moġkem 
spolu.

ÅV angleġļini se ne ukvarjamo s slovniļnim spolom.

¶ My chair was white.

84
https:// languagesitter.si/vpliv-jezika-na-razmisljanje/

https://languagesitter.si/slovenscina.html
https://languagesitter.si/anglescina.html


uċťŸШƖċǍũŔĨŰŔШŢĲǍŔťŸƻŰŔШƚƻĲƣŸƻŔШƻƓũŔƻċŢŸШŰċШŰċĨŔŰШ
ƖċǍůŔƜũŢċŰŢċе

85 https:// languagesitter.si/vpliv-jezika-na-
razmisljanje/



ÖĨŔŰťŔШƣĲőŰŸũŸŊŔŢШŔŰƣĲƖċťĦŔŢĲаШ
plovila, kolo, pisava
ÅüċĨĲƣťŔШĦŔƻŔũŔǍċĦŔŢаШǍċťċŢШƚŸШƻĲǍċŰĲШŰċШƻĲũŔťĲШƖĲťĲе

Å Ugodni pogoji za kmetijstvo
ÅuĲƖШƓƖŔŰċƜċШƖĲťċШƻĲĬŰŸШŰŸƻŸШƖŸĬŸƻŔƣŰŸШǍĲůũŢŸЯШƚĲШŰŔШƣƖĲĤċШƚĲũŔƣŔ
Å ƨŢŰŸƚƣШŸƖŊċŰŔǍċĦŔŢĲЯШƓŸƻĲǍŸƻċŰŢċЯШťŸŸƖĬŔŰċĦŔŢĲаШƓŸƻĲǍŸƻċŰŢĲШƻĲĨШũŢƨĬŔШŔŰШ

hierarhija
ÅÅĲťċШŸůŸŊŸĨċШƣƖċŰƚƓŸƖƣ

Å Prehod od posameznih simbolov k celovitim sistemom pisav тnujnost za 
ťŸŸƖĬŔŰċĦŔŢŸШƻĲũŔťĲŊċШƜƣĲƻŔũċШũŢƨĬŔаШŔǍǍŔƻШƓƖĲƚĲĨŔШ?ƨŰĤċƖŢĲƻŸШƜƣĲƻŔũŸШыΝΡΜь

Å Prehod k bronu (baker + kositer) kot izziv in spodbuda za transport (plovila, 
vprege)

ÅÂƖĲĬŰŸƚƣŔШĤŸŢŰĲŊċШƻŸǍċШыĬŸũŊŔШũŸťьШŔŰШŸĤŸƖŸǏĲŰĲŊċШŢĲǍĬĲĦċШыťŸůƓŸǍŔƣŰŔШũŸťьШƻШ
vojskovanju (do 1914)

ÅÅĲǍƨũƣċƣаШŸĬШůĲƚƣШťШĬƖǏċƻċůШыƓŸƻĲǍŸƻċŰŢĲШƻШŸťƻŔƖƨШŔƚƣĲШťƨũƣƨƖĲьШŔŰШťШŔůƓĲƖŔŢĲůШ
ыƻĲĨťƨũƣƨƖŰĲШƣƻŸƖĤĲь



?ƨŰĤċƖŢĲƻŸШƜƣĲƻŔũŸШŔŰШÑƽŔƣƣĲƖ

https://slo -tech.com/novice/t469855#&gid=1&pid=1



ÖĨŔŰťŔШƣĲőŰŸũŸŊŔŢĲШ
ŰċƣċŰĨŰŔőШƚƣƖŸŢĲƻ

ÅPosledice mehanske ure (13. stoletje):
ÅÉƓŸƚŸĤŰŸƚƣШŸĤũŔťŸƻċŰŢċШŰċƣċŰĨŰŔőШůĲőċŰŔĨŰŔőШŔǍĬĲũťŸƻ

ÅTisk: 
ÅPismenost
ÅNacionalizem
Å~ŰŸǏŔĨŰŔШůĲĬŔŢŔ

ÅÂċƖŰŔШƚƣƖŸŢШŔŰШůŸƣŸƖШǍШŰŸƣƖċŰŢŔůШǍŊŸƖĲƻċŰŢĲůаШĬƖƨǏĤĲŰŔШƨĨŔŰťŔШŰċШ
proizvodnjo, transport, vojskovanje

ÅƨƓċĬШŊŸƚƓŸĬŔŰŢƚťĲŊċШĬĲũċЯШĬŸťŸŰĨŰċШƓƖĲƨƚůĲƖŔƣĲƻШƻШĬĲũŸШŔǍƻĲŰШĬŸůċШ
ǍċШĬĲŰċƖЯШƚƓƖĲůĲůĤĲШƻШƻũŸŊŔШǏĲŰƚťЯШťŸŰĲĦШƣƖċĬŔĦŔŸŰċũŰĲШĬƖƨǏŔŰĲЯШ
ŔǍŊƨĤũŢĲŰШƚƣŔťШƚШƓƖŸŔǍƻŸĬŰŢŸШőƖċŰĲШŔŰШǍШŰċƖċƻŸЯШĲťŸũŸƜťŔШƓƖŸĤũĲůŔ



Å wikipedia

The cover of Thomas Hobbes book "Leviathan" (1651). wikimedia https://spreadprivacy.com/google-filter-bubble-study/



https:// www.youtube.com/watch?v=YTvU9j3og5k



Razvoj IKT

fŰŉŸƖůċĦŔŢƚťċШĬƖƨǏĤċ



Sodobni pogledi

ÅSkupnost ũŸĨĲŰċ od ŉŔǍŔĨŰĲŊċ prostora

Å üċůŔƜũŢĲŰċ skupnost (Benedict Anderson, 
1983)

Å Virtualna skupnost (Howard Rheingold, 
1993)

ÅMelvin Webber 1963 т
community without propinquity
ÅBarry Wellman 1979 тnon-local 

community

Å Amit & Rapport 
Å Delanty
Å Appadurai

http://www.rheingold.com/vc/book/
http://www.rheingold.com/vc/book/


uŔĤĲƖŰĲƣŔĨŰŔ prostor
ÅxŸċĬĲƖШΝΦΦΤаШƖċĨƨċũŰŔƜťŸШƨƚƣƻċƖŢĲŰċШŢċƻŰċШĬŸůĲŰċШĤƖĲǍШƣĲƖŔƣŸƖŔċũŰŔőШ
ůĲŢċШċũŔШŉŔǍŔĨŰŔőШċƣƖŔĤƨƣŸƻЮШ
ÅHillis (1999): prostorska vizualizacija informacij v globalnih 
ŔŰƚŉŸƖůċĦŔŢƚťŔőШƚŔƚƣĲůŔőбШŸůŸŊŸĨċШŔŰƣĲƖċťĦŔŢŸШůŰŸǏŔĨŰŔőШƨƓŸƖċĤŰŔťŸƻбШ
ÅÑƖĨĲťШыΞΜΜΟьаШƻŔƖƣƨċũŰŸЯШŸůƖĲǏŰŸЯШĲũĲťƣƖŸŰƚťŸШƓŸƚƖĲĬŸƻċŰŔШŔŰƣĲƖĲƚŰŔШ

prostor
ÅOblak (2000): posamezniki se lahko pogovarjajo, izmejujejo ideje, 

spremenijo osebnost in gradijo nove vrste skupnosti
ÅBell (2001): poudari tri vrste zgodb o KP, so med seboj prepletene: 
Å~ċƣĲƖŔċũŰĲШыƚƣƖŸŢŰċШŸƓƖĲůċЯШůƖĲǏċШƖċĨƨŰċũŰŔťŸƻь
ÅÉŔůĤŸũŰĲШыŰċůŔƜũŢĲŰШƓƖŸƚƣŸƖШůĲĬШƖċĨƨŰċũŰŔťŔь
ÅIzkustvene (e-ƓŸƜƣċЯШƖċĨШŔŊƖŔĦĲЯШŉŔũůЮЮЮь



Virtualna realnost

ÅJaron Lanier v 80ih: tridimenzionalni svet, ustvarjen v celoti z
ƖċĨƨŰċũŰŔťŸů
ÅKitchin (1998): uporabnik ni le opazovalec,ampakƨĬĲũĲǏĲŰĲĦ
ÅLoader (1997): sistem, ki proizvaja alternativno in ĬŔŰċůŔĨŰŸ

predstavitev podatkov. Slednja je v obliki interaktivnega sistema,
modeliranega v treh diemnzijah...od simulatorjev letenja do
spletnih brskalnikov



Internet in virtualne skupnosti

ÅHoward Reingold: Virtual Community: Homesteading on the 
Electronic Frontier (1993)
ÅKot ƖĲƚŰŔĨŰċ, globoka skupnost, svet zase, alternativa dosedanjim 

skupnostim т v dobiЯШťŸШŢĲШљprebivalcevњШinterneta ƜĲ zelo malo
ÅManuel Castells: The Information Age (1996), The Internet 

Galaxy (2001)
ÅRazlikovanje med dvema zelo ƖċǍũŔĨŰŔůċ populacijama Interneta: 

redki prebivalci љĬŸůċĨŔŢњШŔŰШƻĲĨŔŰċ v ohlapnih interakcijah
ÅNe povsem nova skupost, ampak bolj ohranjanje povezanosti v dobi 
ĬƖċůċƣŔĨŰŸ ƓŸƻĲĨċŰĲ mobilnosti
ÅPotencial za (plitve) vezi med zelo raznolikimi ljudmi: dodatna sila 

povezovanja in grajenja heterogenih skupnosti
ÅCraig Calhoun: virtualno povezovanje med podobnimi, ƚƓũŸƜŰċ 

fragmentacija

Globalni mediji in globalna vas (Marshall McLuhan); J.C.R. Licklieder in R. 
Taylor 
uŸŰĨŰċ fuzija prek globalizacije: ĨũŸƻĲƜƣƻŸ povezano v skupnost?



Åhttps://www.youtube.com/watch?v=OhOUNsATofU

Å4 Main Things The Online Community -A New Paradigm:

1. Longevity - The website has got a point of presence. 
2. Shared Value - Sharing of knowledge, solutions, and experience (Extremely 
important) 
3. Community Management - Empower the community to run the community. 
Moderators role should not be to talk down members but talk up. 
4. Trust - Common courtesy and respect. Extract the real underlying problem of asker 
and come up with real solutions. 
ÅChallenges: 
1. To create a safe environment for people to encourage users to interact, participate, 
and commit. 
2. Empower the asker by allowing them to reward expert with points (levels of 
certification). 
3. To hear what community has to say and respond to their needs. 

https://www.youtube.com/watch?v=OhOUNsATofU
https://www.youtube.com/watch?v=OhOUNsATofU


Virtualno ŔŰШљrealnoњ

ÅZunanji svet v virtualni realnosti
Å[ŔǍŔĨŰċШŔŰŉƖċƚƣƖƨťƣƨƖċШŔŰƣĲƖŰĲƣċ
ÅProgramska oprema interneta
ÅÖůĲƜĨĲŰŸƚƣШƨƓŸƖċĤŰŔťċШƻШĬƖƨǏĤĲŰŸ-ťƨũƣƨƖŰŸШŔŰШŉŔǍŔĨŰŸШŸťŸũŢĲ

ÅéŔƖƣƨċũŰŸƚƣШƻШљƖĲċũŰĲůњШƚƻĲƣƨ
ÅéŔƖƣƨċũŰċШŰċƖċƻċШǍċůŔƜũŢĲŰŔőШƚťƨƓŰŸƚƣŔШ
ÅéŔƖƣƨċũŰċШŰċƖċƻċШĬƖƨǏĤĲе
Å ċƖċƻċШŉŔǍŔĨŰĲШƖĲċũŰŸƚƣŔ



Nadaljnji premiki: mobilni internet, inteligentni procesi, in 
spletna socialna ŸůƖĲǏŢċ 

ÅPametni telefon (ƜŔƖƜċ uporaba od 2007): 
Povezanost in ũŸĨĲŰŸƚƣ postaneta ĬŸťŸŰĨŰŸ 
neodvisna od ŉŔǍŔĨŰĲŊċ prostora
ÅSpletna socialna ŸůƖĲǏŢċ: novi ŰċĨŔŰŔ 

medsebojnega povezovanja in vplivanja
ÅÖĨĲĨŔ se algoritmi
ÅMark Carrigan: kako se znajdemo v digitalizirani 

zgodovini: med kuratorji in algoritmi 



Pametne skupnosti

https://www.delo.si/



Raziskovalno delo

Åskupnost, solidarnost in sodelovanje v sodobnem svetu, odgovorno
delovanjev vsakdanjemǏŔƻũŢĲŰŢƨposameznikovin na makro ravni

ÅAli lahko v sodobnem svetu govorimo o skupnosti?
Å§ШťċťƜŰŔőШƚťƨƓŰŸƚƣŔőШũċőťŸШŊŸƻŸƖŔůŸе
ÅuċťƜĲŰШŢĲШƻƓũŔƻШƣĲőŰŸũŸŊŔŢĲе
ÅéШťċťƜŰŔőШƚťƨƓŰŸƚƣŔőШƚĲůШƓƖŔƚŸƣĲŰоċШŢċǍе
ÅÉШťċťƜŰŔůŔШŔǍǍŔƻŔШƚĲШƚŸŸĨċŢŸШƚŸĬŸĤŰĲШƚťƨƓŰŸƚƣŔе
ÅuċťƜŰĲШƓƖŸĤũĲůĲШƚĲůШǍċǍŰċũоċШƚċůċе

ÅuċťƜŰċ je vloga ĬƖǏċƻĲ in ťċťƜŰċ EU



?ƖƨǏĤĲŰċШťƖŔǍċ

ÅDefinicija т strukturni in simbolni (diskurzivni) elementi

Å2008
ÅPost - Covid ÅVloga tehnologije

ÅKriza - ƓƖŔũŸǏŰŸƚƣе
ÅVloga skupnosti

Å]ƖƜťŔ samostalnik krisis (izbira, ŸĬũŸĨŔƣĲƻ, razsodba), iz 
ŊƖƜťĲŊċ glagola krinein, ki pomeni ŸĬũŸĨŔƣŔ se.

 



ZŊŸĬŸƻŔŰċвЮ





Diskusija т15 min

Å{ ƪŀƪǑƴƛƳƛ ƛȊȊƛǾƛ ǎŜ ǎƻƻőŀ ǎƻŘƻōƴŀ ŘǊǳȌōŀ ςƪŀǘŜǊƛ ǎƻ Ǉƻ ǾŀǑŜƳ ƳƴŜƴƧǳ ƴŀƧōƻƭƧ ǇŜǊŜőƛ

ÅYŀƪǑƴŀ ƧŜ ǾƭƻƎŀ ǘŜƘƴƻƭƻƎƛƧŜ Ǿ ƛȊȊƛǾƛƘ ŘǊǳȌōŜ

ÅYŀƪǑƴŀ ƧŜ ǾƭƻƎŀ ǎƪǳǇƴƻǎǘƛ Ǿ ǎǇƻǇŀŘŀƴƧǳ ǎ ǘƻǾǊǎǘƴƛƳƛ ƛȊȊƛǾƛ ςƛƴ ƪŀƪǑƴŀ ƧŜ ǾƭƻƎŀ ǘŜƘƴƻƭƻƎƛƧŜ ǇǊƛ ǘŜƳ









ÉƓũŸƜŰŸ o modernizaciji

ÅKaj je moderna ĬƖƨǏĤċ?
ÅKoliko je moderna ĬƖƨǏĤċ stara?
ÅAli obstaja postmoderna ĬƖƨǏĤċ?
ÅAli obstaja ƻĲĨ vrst modernosti?

?ÅÖþ7 ШÑéE]  s



Tradicionalno Prva modernost Druga modernost

Trajanje Pred 1800 1800-1950 1950-

Tehnologija Agrarna Industrijska Informacijsko-

komunikacijska

Organizacija Tradicionalna Birokratska, 

fordistiļna 

Fleksibilna, 

postfordistiļna

Bivanje Razprġena ruralna 

poselitev

Urbanizacija Deurbanizacija 

Avtoriteta Religiozna Sekularna Sekularna, bolj 

skeptiļen odnos

Druģbene delitvePripisani poloģajiRazred, vpraġanje 

lastnine 

Status, vpraġanje 

vkljuļenosti

Odnos do 

napredka, razvoja

Odklonilen Absolutno pozitiven Relativiziran 

Vrednote Pred-

materialistiļne

Materialistiļne Postmaterialistiļne

Proizvodnja, 

ponudba

Na ravni 

minimalnih potreb 

Mnoģiļna Individualizirana



<a href='https://www.freepik.com/vectors/business'>Business vector created by vectorpouch - www.freepik.com</a>



üċťċŢШƚĲШĬƖƨǏŔůŸШŸŰũŔŰĲе

ÅuċƣĲƖŔШƚŸШŰċŢƓŸůĲůĤŰĲŢƜŔШĬĲŢċƻŰŔťŔЯШǍċƖċĬŔШťċƣĲƖŔőШƚĲШĬƖƨǏŔůŸШŰċШ
spletu?
Å ũŔШŢĲШĬƖƨǏĲŰŢĲШŰċШƚƓũĲƣƨШĬƖƨŊċĨŰŸШťŸƣШƻШŉŔǍŔĨŰĲůШŸťŸũŢƨЯШǍċťċŢе



Kaj od naslednjega razlikuje ljudi od drugih 
primatov?
ÅÂƖŔƓċĬŰŸƚƣШљĬŸůŸƻŔŰŔњЯШĬĲũŔƣĲƻШůŔоŸŰŔ
Å~ċƣĲƖŔŰƚƣƻŸШǍШůŸĨŰŸШƻĲǍŢŸШůċƣŔ-otrok
ÅPrijateljstvo
Å?ƖƨǏĤĲŰċШőŔĲƖċƖőŔŢċ
ÅFizijsko-ŉƨǍŔŢƚťċШĬƖƨǏĤċаШĨũċŰŔШƚĲШƖċǍƓƖƜŔŢŸШŔŰШǍŰŸƻċШǍĤŔƖċŢŸШƻШƻĲĨŢĲШ

skupine
ÅEksogamija
ÅLov
ÅVojskovanje 
ÅÖƓŸƖċĤċШŸƖŸĬŢċШŔŰШŸƖŸǏŢċШыsċŰĲШ]ŸŸĬċũũьШ
Å ŸƻċШƚƓŸǍŰċŰŢċШŔŰШŰŢŔőŸƻШƓƖĲŰŸƚШŰċШĬƖƨŊĲШĨũċŰĲШƚťƨƓŔŰĲ



üċťċŢШƚĲШũŢƨĬŢĲШĬƖƨǏŔůŸеШJonathan Haidt


