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Coming together is a
beginning. Keeping together
is progress. Working
together is success.

-Henry Ford
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Industry 5.0 redefines the purpose of

iIndustry by placing the weklbeing of

workers and the planet at the center of
the production process.

This transition is driven by a
comprehensive vision that
encompasses sustainability, circularity,
digital transformation, worker
empowerment, and social impact.
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The purpose of the project is to follow the latest trends, insights, and developments in
the field of European Industry 5.0 and to integrate them into the teaching process,
research activities, and various events that will promote dialogue and collaboration
between academia and relevant social actors, such as policymakers, the business
sector, and civil society.

Resilient

Slika: TheThreePillarsof Industry5.0 basednthe EU Publication'Industry5.0 Humancentric,sustainabl@ndresilient"asadoptedy Forbes a o


https://www.forbes.com/sites/jeroenkraaijenbrink/2022/05/24/what-is-industry-50-and-how-it-will-radically-change-your-business-strategy/?sh=2c9a8cf420bd
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.. At the doctoral level, the goal isnot just knowledge
acquisition, but the cultivation of critical, original thinking and
research skills.

The purpose of the course

. N6 JWHYI|l t JWERUt WagYWIUG6ecUHIJWE qe
. Critically evaluate sociological and cultural theories of the
Information society.
». Analyze how digital technologies reshape identity, community, and
power relations.
. Develop theoretical frameworks for studying sociecultural
transformations in digital contexts.
«. Conduct independent, theoretically informed research on cultural
aspects of information technologies. o



4

1. Classical foundations : Daniel Bell The Coming of Posindustrial Society), Manuel
Castells (The Rise of the Network Socie}y Anthony Giddens, Jirgen Habermas.

2. Critical & cultural perspectives : Stuart Hall, Raymond Williams, Donna Haraway,
Bruno Latour, Shoshana Zuboff.

3. Information & knowledge society debates : Frank Webster, Yoneji Masuda, Mark
Poster.

Theoretical Foundations

Key texts:

Castells, Manuel (1996).The Rise of the Network Society.
Webster, Frank (2014). Theories of the Information Society.

Zuboff, Shoshana (2019).The Age of Surveillance Capitalism.
Couldry, Nick & Mejias, Ulises A. (2019).The Costs of Connection.
Haraway, Donna (1991).Simians, Cyborgs and Women.

Boyd, Danah (2014).f q bt 09 YU GG RHC qlJT xIONG IJIOEYHRC¢C 0 IOx R2 131
Latour, Bruno (2005).Reassembling the Social.
Poster, Mark (1995).The Second Media Age.
Floridi, Luciano (2013).The Ethics of Information.
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l ' Socio-Cultural Transformations

1. ldentity & subjectivity (e.g., online selves, algorithmic identity)
. Community & sociality (e.g., networked publics, digital activism)

;. Culture & knowledge production (e.g., participatory culture, open
science)

. Inequality & power (e.g., data colonialism, digital divide)
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Critical Issues & Emerging Topics

.....

1. Al, automation, and cultural agency

2. Platform capitalism & surveillance culture
. Post-humanism and digital ontologies

.. Ethics, governance, and data justice

5. Industry 5.0
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Exam assignments



What Is culture?

In generair social actions, norms in, interactions, knowledge, beliefs,
cCl gt AW6cHRagt AWIGCc 5B
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The evolution of society and the impact on culture

Sociologists Gerhard Lenski 1924 Power and Privilegeand Human
Societies

| _ Alndustrial
APre-industrial | Al Y Igreiz rok aristokracije in
AHunter-gathering retaregadenarjars Libkel Ll
ANomads GYt 0 Y 2 Rodkefellers;
AHorticulture Vanderbilts
AAgriculture APost-industrial

AFeudal A Steve Jobs: Bill Gates



AHomo Sapiens since 250 000 years agosocial beings,
common behaviourand habits T human behaviouris
learned to ON LARGE

ASocialisation and inculturation ]
1T . 1T

AMaterial and nonnmaterial culture M

ACultural universalst George Murdoc’ =

AMusic and universalsr Max Planck Institute for Human
Cognitive and Brain Science (2009)

https:// www.enisa.europa.ewnews/enisa-news/boarding-towards-a-safe-and-secure-public-transport-mind-the-gap



Cultural differences

AEthnocentrism William Graham Sumner (1906)
ACultural imperialism
ACultural relativism

https:// historydaily.org/what-you-didnt-know-about-the-practice -of-neck-elongation



Elements of culture

AValues

ANorms

ASymbol o e
Symbols o & =
AArtefacts

https 1T www. pmterest es/pln/344173596519786433/
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Explaln ‘great’.
And ‘what 'exact ﬁme

f,,\of the weekend?

AHarold Garfinkel (1967)T breaching experiment

A https:// wwwyoutube.com/watch?v=UDJP_BR2r4&t=51s

https:// Wwwvectorstock com/royalty -free- vector/tlc -tac-toe-game-icon-black-color-flat-style-vector-20456694
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Theory of basic human values
Shalom H. Schwartz

. Values are beliefs linked inextricably to affect.

. Values refer to desirable goals that motivate action

. Values transcend specific actions and situations

. Values serve as standards or criteria.

. Values are ordered by importance relative to one another
The relative importance of multiple values guides action.
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Circular structure of values

Self-
Transcendence

Conservation
Self-

Enhancement Organized by motivational

similarities and dissimilarities



Dynamics of universal values

_( - ‘ Anxiety-based values Anxiety—M»
.,(‘ ' - Prevention of loss goals Promotion o?@»
*‘\ Self:protection against threat M

Personal focus

Regulating how one
expresses personal
Interests &
characteristics

SELF-ENHANCEMENT OPENNESS TO CHANGE
Achievement Hedonism
Power Stimulation
Self-Direction

- CONSERVATION SELF-TRANSCENDENCE

' Security Universalism

Conformity Benevolence
Tradition

Regulating how one "
relates

socially to others

and affects them

Social focus

Adapted from: Schwartz, S. H. (2008). Les valeurs de base de la persanne: Théorie, mesures et applications
[Basic human values: Theory, measurement, and applications]. Revue frangaise de saciolagie, 42, 249-288.

Figure 2. Dynamic underpinnings of the universal value structure
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distinguishing the members of one group or category of
people from others

EOWER'

' DISTANCE

INDULGENCE
VS
RESTRAINT

INDIVIDUALISM

VS
COLLECTIVISM

HOESTEDES

] CULTURAL [

DIMENSIONS

SHORT TERM

LONG VS
ORIENTATION
UNCERTAINTY
AVOIDANCE



Cultural changes

Alnovations

AExloration

Alnventions

AGeneration gaps

AWilliam F.Ogburn - Culture lag




Diffusion andjlobalisation

AMarket economy
Alntegration of world markets
ATechnological development




v Kiberrealni sistemi
v Internet stvari
1 Ac’:leUc’:ﬁ/bbFaItu(J]z‘
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Erik Brynjolfsson in Andrew McAfee, za to obdobje uporabila sloviti izraz »drugo obdobje strojev«



Daniel Bell (1973),The Coming of Postndustrial Society: A Venture
In Social Forecasting.

ABell was observing structural transformations in advanced Western
economiesy especially the United Statesy in the decades following World

War ll.

AHe argued that industrial society, characterized by manufacturing and
physical labor, was being replaced by a new social order in which
knowledge, information, and services became the primary sources of

productivity and power.



Bell 6s central argument | sthrdemajdrstagesd e r n

Resource Occupation Technology
Natural resources Agricultural Tools
society workers
Energ_y e Factory workers Mechanization
machines

Post-industrial Professionals, Computers,
: : Knowledge and o .
(information) . . scientists, service data,
; Information .
society workers communication

Theinformation society is one in whichtheoretical knowledgandinformation processinggecome the main basis
of innovation, decisioimaking, and social organization.



Key Characteristics of the Information (Postndustrial) Society

A Shift from goods to services

A Economic growth increasingly comes from sectors like education, health, research,
finance, and informationy not from manufacturing.

A Centrality of knowledge and theoretical innovation
ANG JLWbe # R ¢ U WGIndusiralR@igtyischoiied i@ dfétical knowledge vy
especially in science, data analysis, and information technologies.
ANG Wl Rt JWYNWad JWmst UYs GUT RUWHGCE t w

A Scientists, engineers, managers, and information specialists form a new elitg a
technocratic class y whose power derives from expertise rather than property.

A Decision -making based on information

A Policy, planning, and production increasingly depend on data analysis and forecasting
rather than political ideology or experience.

AFuture orientation

A Post-industrial societies rely on simulations, models, and projectionsy tools that use
information to predict and control the future.



AForBell, information is not just acommodity y R apistructural principle that
reorganizessocial and economic systems.

AHe defines information as:/b N &yidtematic organization of knowledge for the
purpose of generalsocial control and innovation t

AThus, the information society is a society whose central organizing
principle is knowledge y specifically, the use of abstract information for
managingcomplexity in economics, governance,and culture.

ASocio-Cultural Implications

AThe decline of industrial workingclass culture and the rise of a
professional middle class.

ANew values aroundmeritocracy, expertise, and rational planning.

ATensions between technocratic rationality and traditional moral or
political values.



Strengths

Critiques

Provided an early framework for understanding
how knowledge and information became centr
advanced economies.

Underestimates the continuing importance of
iIndustrial production and global labor.

Recognized the rise (

and service economy.

Overly optimistic about technocratic rationality i
social harmony.

Highlighted information as an economic resoul

Neglects issues of power, inequality, ideology, :
culture (later addressed by Castells, Webster, g
others).

Bell saw thenformation societyas arational, meritocratic transformationled by knowledge and expertige
whereas later theorists (like Castells or Zuboff) emphasizedwsr, inequality, and surveillancalimensions.



Michel Foucault

Michel Foucault (192611984) was a Frenchphilosopher who
studied power, knowledge, and how society shapes the
A The History of Madness way we think . One of his key ideas is discursive practice
which explains how language and knowledge create power

A The Birth of the Clinic and control what we believe to be "true."
A Words and Things
A The Acheology of Knowledge

A His general theories on social (political) power and the relationship between knowledge and power, as well
as his thinking on discourse in relation to the history of Western thought, have found wide applicability in
the humanities and social sciences and have sparked many important debates.

A He was a historian who was mainly interested in the transition from traditional to modern forms of social
organization. His analyses of the ways in which modern forms of behaviour developed (in medicine and the
social sciences) gave rise to new forms of power over the population. His work was an important alternative

to Marxist attitudes to power.



AMichel Foucault argued thatknowledge is never separate from power
Power produces knowledgey and knowledge reinforces power.

Aln other words:

AEvery system of knowledge (medicine, education, statistics,
HI RORUYOGYDND! AW aqHKObL W InRUIIJt Ws 6 ¢ q WA

AThese truths shape how people see themselves and how society
organizes behavior.

AModern institutions (schools, hospitals, prisons) collect and classify
iInformation about peopley which allows them to monitor and
manage individuals.



Key concepts:

A Discourse: The way we talk about and understand something in society.

A Discursive Practice: The rules and structures that shape how we talk about things and what
Rt WHYUt RI JI JI WbUYIl GecablY! Whbal 2 JOb

A Power & Knowledge: Foucault believedknowledge is power , and those who control
knowledge shape reality.

Example: Think about how people talk about mental iliness today versus 200 years ago. The
way society "discourses" about it changes what we see as normal, sick, or healthy.



A He sees history as a constant struggle between different power blocs trying to impose their
system of dominance.

A Thesesystems are not only based on the possession of the means of economic production,
but take control of the system of behavior - the production of meanings.

A History as a series of intellectual paradigms- an episteme

A Epistemes are the whole range of relations that bring together discursive practices - each
historical period has a particular approach and different discourses that create meanings

A Discourse as the dominant mode of communication in society that separates one period
from another, discourses form epistemes

A Epistemesclose to the semiotic concept of code meanings
A 16th century

A 18th century, the time of reason, the Enlightenment

A 19th century industrial revolution

A 20th century onwards Epsitemes; renaissance, classicism, modern



x School Rules & Power:

A Teachers and textbooks decide what is "true" in history, science, and society.

A If a topic isn't in the curriculum, students might not even question it.

A This isdiscursive practice y it controls knowledge and what is considered important.

x Social Media & Beauty Standards:

A What is considered "beautiful” is shaped by media, trends, and influencers.

A A hundred years ago, being pale was a beauty standard; today, tanned skin is popular.
A Discourses about beautychange over time and shape what we think is normal .

x Crime & Law:
A In medieval times, public executions were normal. Today, we see them as cruel.

A ;I'htediscourse around punishment changed , so society now uses prisons instead of public
orture.

A Discursive practice shapes how we understand justice.



ADiscourse theory

A Discourse is the only way people know reality. We can only speak by using disdmecaase we are forced
to use discourses, they act on us as a coercion of power. What we are, what we know, what we think is a
product of the various discourses we use.

A Discoursg1): wordschosento conveymeaning

A Discoursg?2): the reflection of reality and the rangeof rulesof behaviorbasedon a certainform of behavior,
e.g. religiousdiscourse

F. poststructuralism agreeswith the linguisticcreationof humanlife, but goesone stepfurther.
1. rejectsthe ideathat there are universalcharacteristicof all languages

2. rejectsMarx'sideasthat power primarily worksin societythroughthe economicclassand that humanhistoryisone
of the developmentabhasesf economics



v Language & knowledge create power: What is "true" depends on who
controls the discourse.

v Truth is not fixed: What people believe to be "normal” changes across time
and cultures.

v Always guestion who is shaping the narrative: Who decides what we learn,
see, or believe?



A "archaeological method™ genealogy

A Modern disciplined society is created through three main techniques of control:
A Observation

A normalization

A verification.

A Just by observing it is possible to control people and thus establish power over them. Generally
accepted norms normalize themselves, so to speak, in school, medical practice, factory production. The
guestioning to which both schoolchildren and patients are subjected contedtaviorand power.

A By the 18th century: society's desire to control death

A From the 18th century onwards: society's tendency to controklfewer is mainly reflected through control
over life and sexuality: Th&natomao-Politics of Man: Disciplining the Human Body and Its Sexuality
Population biepolitics (regulation of population growth, health, life expectancy)



AThe individual "disciplines" himself by internalizing the norms set by science.

AThese genealogical investigations of how structures of pemewledge are
established the concept of "biopolitics”, modern power

ABio-politics stimulated his conceptualization of governmentalities
Amicro-politics of power

ALater, he uses the broader concept of "governmentalities" = heterogeneous, non
subjective processes through which practices and methods of governance
become dependent on discursive representations

A Consideration of three levels:
A Self control
A Controlling others
A Controlling the country and

A the way of governing as the regulation of populations.



Nadzorovanje
(M. Foucault)

J. Bentham: s e 3
] _ . n o
Panoptikon : F |? p,ﬁ ) P
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Ulrich Beck, Anthony Giddens, Scott Lash

Late modernity, reflexive modernity, risk society

Example:

Governments use demographic data, corporations use
customer analytics, and individuals track their own health
on smartwatches.

5WNSIY WWndYst WYnNnWRUNY! G¢ qR
everyone participates in monitoring.

A Giddens sawmodernity as a world of increasingeflexivity y where societies constantly produce and
use information to monitor and organize themselves.

A He introduced the ideaofrel NG W+ R21IJWI YURqY! RUNK

A~YT I ouwt YRARcOGW ' qPUOt WHYGOGUHEqWI ¢cqcWecHY2 qWGUYG

A That information feeds back into policy, management, and governance.

A This allows continuous adaptationy and subtle control.



Second modernity as
a risk society

AChallenges from the outside: nature

AChallenges from the inside: generated by human and social
activity



Some features of risks

A Somerisks are beyond our ability to perceive T depending
on science, expertise, media...

A  Beingdefined by awareness/consciouness

A  Some people are affected more than others T but in a
different way than usual inequalities

A They are fully compatible with market
economy/capitalism

A Major effects on policies and media



The contradictions of early modernity

Alndividualisation ACollective loyalties
(nations, classes, parties)

AFrom ascribed to achieved Aj E+ Gl Dttt R21IJWNIJGE T 1]
statuses

C o " A Scientific authorit
A Scientific scepticism y



Late (second, reflexive) modernity

AContinuing individualisation
ALives, careers
ADecline of collective loyalties
ARelativisation and scepticism towards authorities

AChanges at the level of the family

AFrom simple to reflexive attitudes towards
science



Science and risks

AContributes to risks through new technologies;
ADefines and identifies risks;
AProvidessolutions for risks.



Comparing the two modernities

Relation to sciencel

Modernity type Early, first Late, second
Modernisation simple reflexive
What |s_be|ng tradition iIndustrial society
modernised
Creation and wealth risks
distribution of

simple reflexive




Digital age...

A Social media algorithms classify and predict behavior (Foucauldian normalization).
Al Y211 U Uqt Wet JWHRNWI ¢qceclWnyY!l WGYGedcqRYUWacUE
AmEz|l 21 JRGG¢ UHNWHC GRac¢cUORY Omwllbiie HYnnb WJIF qlJUIT  WH

ARUNYI 0 ¢ aqRY UIORY RdpiaittQUAILE igyID 18 @i ¢Q) R tq & LWn
regulating social life.
AcYs Wl YDt WNRt NYt WYl Wf Ut qenNl ¢cGWt 6¢GUWs 6¢ qUGUYG

i 6caqlt RUIT WY nWwmt UYs G NIIwlUc W dral iadii zidedXhat infllec®IG T ¢ q
behavior?



A In communication and media, meaning isot fixedy R apfdoddld by producers anddecoded
(interpreted) by audiences, who may read it differently depending on their cultural background,
values, and context.

A And that indigital culture , these processes aremore interactive, participatory, and
algorithmically shapedthan in traditional media.

AEgqeac¢c| qlicc ikt W~YTI JGWBIN®PTOb

Ac ¢ Gl Kkt WY! RNR BncadidgiDédoding 88 Wi N & T QlesA Ws ¢+ Wa 1J
how audiences interpret mass media (like television news or advertising).
clWs ¢t WRGCTGGWUNRUNWqSIJWYGT Wt JUT I Ws W

AAl YT 2 H1IJ!l WelEUHYIT RUNb W3 W~Jtt ecnDIWdW 21 R

A Encoding
A Media producers (journalists, filmmakers, advertisers) encode messages with certain meanings.
A They use familiar codes/ language, imagery, tong/ shaped by ideology and culture.

A Decoding

A Audiences interpret (decode) those messages through theawn cultural frameworks, experiences, and identities.



cCcCOUKY Wad!l JIIWl 3HEYT F

Position Description Example

. . Audience accepts the intended Watching an ad and agreeing with its
Dominant -hegemonic

meaning. message about success or beauty.
NegEiEied Audience partly agrees but questions or Agreeing that a product looks good, but
9 adapts meaning. rejecting the lifestyle it promotes.
i Audience completely resists or Parodying or mocking the ad as fake c
Oppositional P y ying J

reinterprets meaning. harmful.



ARaymond Williams complements Hall by emphasizing thatulture is
ordinary y Ra Kk t LW lecetydhylldddpldl not just produced from above.

AHis concept of /bt a | 2 Hae | 1JHAF7hniBans1J G R U D w

A Culture captures lived, emotional experiences of a historical momeny not
just ideology, but how peoplefeel and express meaningin their daily lives.

ASo when people engage with media, they are not passiye they bring their
own experiences, emotions, and social context



Aspect

Producer

Audience
Feedback

Control of meaning
Encoding process

Decoding process

Traditional Media

Professional creators (journalists,
TV studios)

Mostly passive viewers

One-way

Centralized (editors, broadcasters)

Editorial and ideological

Individual or group interpretation

Digital Media

Everyone can be an encoder (TikTok
user, meme creator, influencer)

Interactive participants who
comment, remix, and share

Two-way and immediate

Decentralized but algorithmically
mediated

Platform- and algorithm-driven

Public, collective, viral
reinterpretation



In the digital era:
AEncoding and decoding ardooped together.

AAudiences becomeco-producers of meaning

AAIgor_ithms shape which encodings and decodings get visibility (new layer of
BGY s Ul wb KO



Manuel Castells network society

AFor Manuel Castells, thenetwork societyis the new social
structure of the information agey a world wherenetworks of
Information, technology, and people organize power, economy,
and culture.

AIn the 1990s, Manuel Castells observed that the world was being transformed by
digital communication, globalization, and new forms of economy.

He asked:What kind of society is emerging when information and communication
technologies (ICTs) become the core infrastructure of everything?

A His answery presented in his trilogyThe Information Age: Economy, Society and
Culture (199611998)y was:

A We are living in anetwork society .



AAnetwork societyis one where the key social structures and activitiey
economy, politics, culture, and communicationy are organized around
digitally connected networks

Aln earlier societies:
A Power and production were organized around factories, states, or classes.

Aln the information age, they are organized aroundetworks of information
flows y dynamic, flexible, and global.

A Imagine society as a wehu where every node (person, institution, company) is connected to others
through digital links.
What matters is not where you are, but how well you are connected.



AThe new mode of development, replacing industrialism.

AlIndustrialism focused on energy and machines.

A Informationalism focuses on information and knowledge as sources of
productivity.

AExample: - o ,
] YYROGRUAW GGOWAWecUI W e AYUWI YUy dhHYGl R U ¢
process, analyze, and distribute information.



ACastells argues that networksy not hierarchiesy are the dominant form of
organization today.

ANetworks are:
A Decentralized (no single center)
A Flexible (can expand or shrink easily)
A Global (connect across time and space)
A Self-reconfiguring (adapt through information feedback)

ATraditional societies were organized aroungblaces (cities, factories,
Institutions).
In the network society, organization happens in thgpace of flows y the
flows of information, capital, and communication that move through
networks.



ACastells describes aglobal informational economy where:
AProduction, finance, and labor are globally connected.
ADecisions and innovations circulate instantly.

APower belongs to those who control thenodes of the network
(information, finance, media).

ACastells emphasizes that not everyone is equally connected.
ASome groups arenodesy powerful and connected.
AOthers aredisconnected y excluded from global flows.
AHe calls this/bq 6 IJWHG ¢ HY W6 YO 13t WY nWRUNY! & ¢ qR
ACastells shifts from the idea of power as domination (topdown) to
power ascontrol over communication networks.

APower lies in controlling thecodes, standards, and protocols of
networksy who gets connected, whose information circulates, and
56Y+ Wl Yt Uk q LW




Castell so Concept Digital Example

Networks as social structure Social media networks, global supply chains, influer

ecosystems
Space of flows Remote work, cloud computing, global Irs¢reaming
Informationalism Data as the main resource (Google, TikTok)
Power and exclusion Algorithmic visibility, digital divide

Culture of real virtuality Li ving Aonlineo and nof



71 2 UY Wx ¢ aNetsvorkThedlry gANTY |

AActor-Network Theory (ANT)sees society not as a structure or system, but
as anetwork of relationshipsbetween human and non-human actors y
where all elements (people, technologies, texts, machines) have the capacity
to act and shape outcomes.

ANI ¢T RgRYUcOW YRRYGYN! WYnqUUWW+GacecRUL Wt YRRC O
YI WeAetagel Uwllct WnY!l AIJt Wadcaqllc HqWYULWGWY Ga IO
Latour asks:7 2 qlOs 6 ¢ qlOIJF+ ¢ Had! IORt Oyt YARWJq! CnHOi 6131 1JIOR

A Latour argues thatbq 6 IJ Wt YHR ¢ U wlR Y iHiswhet lkinelesRvield actbig @dh0 N
humans and things) connect and interact



A ANT says that to understand any social phenomenon, we must look hbw networks
are assembledy how people, objects, technologies, ideas, and institutions all
interact to make something happen.

A These elements are calledcactors or actants .

Actor (or Actant): Anything thatmakes a differencein a networky anything that can
Influence, enable, or constrain action. That means:

A Humans (designers, users, politicians)

A Non-humans (algorithms, documents, software, buildings, phones)
A Concepts or texts (laws, databases, hashtags)

A All can beactors because they participate in shaping outcomes.

A? YUK q Ut qc¢ | qhlmandigvhid &0 fromnthifgs (thaltl are acted upon).
Treat all entitiesy human and nonhumany as potential actors with agency.

AThis is called theprinciple of generalized symmetry .



Concept Meaning Example
Actor / Actant Anything that makes a difference A user, an algorithm, a device
Network Web of relationships among actors Platform + users + data + infrastructure
Translation ;I&Y(\;r?ctors align interests and coordinate How users adopt and adapt new tech
Black box When a r_letwcirk becomes so stable we forﬁ The Interneto as
how 1 todos made
Agency Capacity to affect others A tweet can mobilize people; an algorith

can suppress content



Modernizacija kot temelj] sprememb in konceptualizacije skupnosti

A Modernizacija
AGYt GYT ¢l +t t JWRUOWT I 2T HYUOUWW G

A Industrializem
A Urbanizacija




Modernizacija kot temelj sprememb in konceptualizacije skupnosti

APREAGAGYA GARAL A
A Kulturne spremembe

ADt 261 f YA dz6AY] A
APRRAGY2ZRENYAT F OARE K LIZAGA s s
AVF2NNIEOACALlF (SKy2t201F b
A individualizacija




Modernizacija kot temelj sprememb in konceptualizacije skupnosti

AR EAGY2RSNYATI OA2I Kk LRaiiAVRAZZAGNR 2311 RNHzO0 |

Al T2NXEFOA2all GUSKy2ft 201
A individualizacija




Evolucijski pristop

AFerdinand Tonnies: ! o
Skupnost(Gemeinschaft) vs.I | 2 [(Gesgellschaft)

A Skupnostv odnosu do:
A Teritorija?
A Organizacije?
A21 12201
A Globalizacije?

AGeorg Simmel:
AVelikost skupnosti: od diade k triadi in k2 1J Iskligi) i

AEmile Durkheim:
AHeterogenost mehanskaali organskasolidarnost)



http://sl.wikipedia.org/wiki/Slika:Simmel_01.JPG

wW20SNII WSRTASEIR OmMdcn omdndp8Y nod ~dA

skupnosti: -
M® YIF2Ky2al RNHZOO0SYS NI GYAn 4u v
Ho K2Y238y2al | 1dAQy24a0A my:au¥ O
od | I gSRI yaé ﬁNﬂzal-éyzéGA - -
4.samel | R2a0y 2 a ] YA &t dz OANDSTT NI T L
61 &

¢S0O12 VI 20A cidheh dRzadevd Fulliy A OA 2 2
| Bl G2 F202NAY2 2 NITEABYA




Askupni interesi med ljudmi
Askupna ekologija ali lokalnost 3
At t 2cUUOWI I 2T HIJOU W

A Frankenburg (1966)
A Minar and Greer (1969)
A Warner (1941)




McMillan, D.W., & Chavis, D.M. 1986. "Sense of community: A definition and theory

ANOWI Gc Ut q2YalWYAT 2 qlt WGl RGe T UYt qRWEC ORWI DG Rg2WJWYHT -
AZIOW2GIiR2alWUGYGWaHUYt qAWet q2¢! TcUTWUW ¢AGRY JWAC W t 2 (
A 3. okrepitev: povezovanije in izpolnjevanje potreb

Anwwt t eGUc W 2t q2lU0¢c WGY21JA¢UYYt qtO

A sense of community index" (SCI)

A socializacija



ASimbolni preobrat

Afunkcionalizem in strukturalizem sta se umaknila pogledom, da je
kulturna realnost stvar konteksta in intepretacijet spremenil se je tudi
pogled naskupnost

A Poudarek na tem, kako skupnost
pridobi kulturni pomen in kako so ti
pomeni povezani z drugimi.

A Barth 1969
A Cohen 1985



Al JI JAWAUc¢T RGUYt qRa

AStrukturne in kulturne:

AKot preplet komunikacij in interakcij med ljudmit obstajajo skozi
YHTUt qR2UYt qml 3 URT URG wWIRUQJI ¢t HR

AKot predstava o skupni pripadnosti in viru skupne identitete obstajajo
skozi (inter)subjektivho predstavo ljudi o skupnih lastnostin in skupni
pripadnosti (kot del kulture)

AGlobina e
Al GYHYt UlWlbiqé RAt ballgl I UL Sl
AAORQ2IUWbaqd RUb alIWRHE DAL st \




Razvoj skupnosti

Awl T g22 &aldz2lly2aiGir 2SS L3242 LRISTIy I RS
g1t adzdz2eS N}T ftA6yS RSESOYyA1S
A The Different Drum: Community: Making and Peace (1987) Scott Peck
A Pseudoskupnost
A Kaos

A Praznina
A Prava skupnost

A grassroot organiziranje, oblikovanje koalicije in "organiziranje skupnosti na podlagi institucij



d

RODOVWROW NDWRg2IWt YURIJGqe ¢ i

A Paul James
A Utemeljeni / zakoreninjeni odnosi v skupnosti
AT UYt RW2UWDA¢c¢URWUcWUcT ROUWI R2GTNWUTEC

A Projecirani odnosi

A grassroot organiziranje, oblikovanje koalicije in "organiziranje skupnosti na podlagi institucij



ACommunities of place
ACommunities of identity
ACommunities of interest



Ol RUt R WR U-komibinikacijgkde Ehndlogije na
skupnost?

APovezovanje, premagovanje prostorskih in socialnih distanc?
AXYT D2¢UTIHAWE I JGRaqUI2WGI Yt qYI t t RG I



NIJSGUY T Y Wt RILEGGY IR RWY RULA ¢ LU ng“gAYT

AN UYGYNRTIUW RIAYGUIILWLE YOG W«
AN OVOYDRTIUWRO gl ¢t HRT 3a Wk Wi k) 5 gy
ANDSUYOGYNRTUIWUCE q¢c UT URSG WY gl YTW2aWU¢CHRY
A Informacijsko-kumunikacijske tehnologije: globalna vas in virtualne

skupnosti




Tehnologija simbolne
komunikacije

A ¢T RURW ROHYGUWDWE YOGaURTY ¢ HF
A Jamske slike in petroglifi
A Govorijeni jezik

A Glasba
AOT RUt Ra S

ASHORt Y2¢UTNUWIqURT UIDWRT WUqRqJc
podlagi skupnih simbolov

ASHIRt Y2¢cUTNUDWADRDYI HaWRAI ¢T ¢UTWL
dogadkov iz preteklostiT in za B
UCT | qY2¢cUTIWWGI R6YT UYt qR

A Podlaga kulturne evolucije: memi kot

nadgradnja genov




Razvo] simbolne komunikacije

YAUcCT D¥AwWdHIIMUIH

Clues about the evolution of language and communication might come from birdsongs. gaab?22/via
flickr; https://www.npr.org/sections/13.7/2010/03/the_evolution_of symbolic_lang.html



' Jezik in kultura

t YO2 URABRI ¢cUTUAWYT UYY RAWYHT e qlt W t 2 GUYt qf
6500 govorjenih, 7,151 jezikov

uYGdaURTY CFIR'[C LIJ'[IJLLIHR{ 0]2IJUC Lt 131 o]CZRUc w2+t ct |
uyY Lt vlJ[.LI'[IJLLITIJARt WAcT W ¢cA2RT¢qRALWY YW ¢ AG |

B L bh e

Al l el ROWDW teGUeWl ¢AaGW2¢UTetow .
5~4JIteﬂqulJCMfY&eLHQfCHRTCLU[UMIRGPPYUURUKﬂ‘
t YUt ql eRI ¢cAW2AT I 1T e TUAWGYGI ¢20T¢cWRUWGI Y
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6000 let nazajr pisani jezik
é 131 TIWT JARt Y2 U1IJWI | ¢
Indo-European. .
Sino-Tibetan. ...
Languages of the African Continent. ...
Afro-Asiatic. ...
Austronesian/Australio-Pacific. ...
Trans New Guinea/TransGuinean. ...
Uralic.
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6 BYUWTRq2IWIYTIINE WTI
pomenijo omejitve
UYTWNc W 213qc¢

Ludwig Wittgenstein
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Ludwig Wittgenstein, filozof, : jezik in jezikovne igre

Kako jezik, in pravila, ki ustvarjajo jezik, aktivho kontrolirajo
koncepte in pomene, Ki jih akterji uporabljajo za opis sveta okol
sebe

AxTel TOUWARWG VI ¢ a RWARQRWAY @ T W
GYT OVt qWRUqU! Gl WgcHRRTWWAz2 U¢ (4

A\],e2|k kot zunanji fenomen, ki kontrolira akterjeni nevtralen in
UIJDGI YHGIJucqRI JU
ANCt YWt YqWRGEC W2t ¢t ¢ WRNI ¢ Wt 2V]

YT I3a VYW WAzdqeqluh RO Dk WO 131
bal YRYW 1T ¢qRAWRU qIGYVE @ED ¢ @

A Pravila dajo jeziku strukturo in kontinuiteto, prav tako pa tudi
realnosti

A7¢l 249W 0yngaWwr JI KOO



How language shapes the way we think | Lera
Boroditsky

A https://www.youtube.com/watch?v=RKK7wGAY P6k

How language shapes the way we think | Lera Boroditsky | TED

TED @
24 mio. naro¢nikov
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https://www.youtube.com/watch?v=RKK7wGAYP6k
https://www.youtube.com/watch?v=RKK7wGAYP6k

s Moj stol e bil bel.
A

Vs | ov emaramornai z miogelmjkaetregapolaje stol, kateri
sklon potrebujeman ali bo glagol vpreteklikuvg e n sddimmmg k e m
spolu

AV a n g | esg meikvaijamoss | o v ndpdlomi m
+ My chair was white

https:// Ianguagesitter.si/vpliv-jezika—na—razmisljanje/
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https://languagesitter.si/slovenscina.html
https://languagesitter.si/anglescina.html

° https // IanguageS|tter sivpliv-jezika-na- 'ﬁ'

_______
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Ol RUt RWaqWéUYTY

Ucagqc Ul URG W ql Y

A Posledice mehanske ure (13. stoletje):

AEGYt YAUYt qWYHGOGRtY2c¢UTcecWUe q¢ UT
A Tisk:

A Pismenost

A Nacionalizem

A~UYT RTURWIWUI RTR
AAc¢!I URW ql YTWRUOWGYqY! WAWUYq!l ¢ UTRE

proizvodnjo, transport, vojskovanje

AeGel WNYt GYT ROTH tWINewWl daedawl Yt YU
Acwl WOel gWt GI GG HPDIW2 W24 YNRWI 1304
RADzHOGTHOOW qRt W WGI YRA2YT UTY WG I «
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By Ziomas HoBBES |

Google’s Filter Bubble

87 people across the U.S. searched Google at the same time,
logged out, and in private browsing mode.
You might think they would get the same results. They didn't.

gun control Q
[~ -] (- -] (- -]
NEWS 1 wikipedia.org NEWS
W Wee [l Soer 2 texastribune.org rao [l T
3 justfacts.com
procon.org 8 hufflngtoqpost.com 1 procon.org
wikipedia.org 5 chicagotribune.com iotos

chicagotribune.com
Jjustfacts.com

HwWN =

cBS Bloomberg
D

VIDEOS

justfacts.com

2
6 nbcnews.com )
7 cfrorg 3 texastribune.org
. 4 huffingtonpost.com
N 8 propublica.org X

5 texastribune.org ® myfuEs e 5 allsides.com
6 huffingtonpost.com ’ 6 nbcnews.com
7 allsides.com 7 cfrorg
8 cfrorg 8 propublica.org
9 propublica.org 9 nytimes.com

10 nytimes.com

Actual results from three people in the study.

@ DuckDuckGo



genija

Herbert George Wells

https:// www.youtube.com/watch?v=YTvU930g5k
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Sodobni pogledi

ASkupnostli Y T 1ddh¢éR A R prasidra

A U ¢ 0 R Wskdprost¢Benedict Anderson,
1983)
A Virtualna skupnost(Howard Rheingold,

A Melvin Webber 1963t
community without propingquity

A Barry Wellman 1979r non-local
community

A Amit & Rapport
A Delanty
A Appadurai

1993)



http://www.rheingold.com/vc/book/
http://www.rheingold.com/vc/book/

u RHIJI presmR

A YET NI WUNPDT a L]

UWTcWeciRWNRAR

AHillis (1999): prostorska vizua
RUIFNYI GCHRTH t

VL 4 v d

I UR

¢l 2 cCc U FURWE YWet qz2¢ | TII

Izaclja informacij v

ANI' T Ut Wel=MMOb all2RI gea ¢

prostor

RG6 W RY q 1

RHz qY 2OW

globalninh
ORE66LWYAYNYT ¢

oyauwyal 31 oy4al

AOblak (2000): posamezniki se lahko pogovarjajo, izmejujejo ideje,
spremenijo osebnost in gradijo nove vrste skupnosti

ABell (2001): poudari tri vrste zgodb o KP, so med seboj prepletene:
A~cqll RedUUWet ql YTUcCcWYGI WGcecAWal I ¢wl ¢T 2!
AERGHYGUUWeUCOGRWAGETIUWG! Yt qY! Wa3Tm wl ¢l eUe¢
Alzkustvene (eGY Wa ¢ AWl ¢ T WRNI RAEWALWNRG G FOKOOb



Virtualnarealnost

AJarop Lanier v 80ih: tridimenzionalni svet, ustvarjen v celoti z

cl eUclOURT YU

AKitchin (1998): uporabnik nile opazovalec,ampaka I 130G 31 1IJUJF
ALoader (1997): sistem, ki proizvaja alternativno in I RU¢ G RT |
oredstavitev podatkov. Slednja je v obliki interaktivnega sistema,

modeliranega v treh diemnzijah...od simulatorjev letenja do
spletnih brskalnikov




Internet invirtualne skupnosti

Globalni mediji in globalnavas (Marshall McLuhan);J.C.R. Licklieder in R.
Taylor i
u Y U Tfuzifa prek globalizacije:T G Y 2 ljpdMeg@niv skupnost?

A Howard Reingold Virtual Community: Homesteading on the
Electronic Frontier(1993)
A Kotl 131 U,RIbbdka skupnost, svetzase, alternativa dosedanjim
skupnostim T vdobid Wt Yrabivalcdimihterneta W ldelo malo

+ AManuel Castells: The Information Age (1996), The Internet
- Galaxy (2001) o
A Razlikovanjemed dvemazelg] ¢ A (i _RpoplRdijama Interneta:
redki prebivalci/b Y u cH UERTUILRAblapnih interakcijah

A Ne povsem noya skupost, ampak bolj ohranjanje povezanostiv dobi
| 1 ¢ 0 ¢ R 12 WDYnohilhbsti

A Potencial za plitve) vezimed zelo raznolikimi ljudmi: dodatna sila
povezovanjain grajenjaheterogenih skupnosti

A Craig Calhoun:virtualno povezovanjemed podobnimi,t G & Y WU ¢
fragmentacija



A https://www.youtube.com/watch?v=0hOUNsATofU

A 4 Main ThingsThe Online Community -A New Paradigm:

1. Longevity- The website has got a point of presence.

2. Shared Value Sharing of knowledge, solutions, and experience (Extremely
Important)

3. Community Management Empower the community to run the community.
Moderators role should not be to talk down members but talk up.

4. Trust- Common courtesy and respect. Extract the real underlying problem of asker
and come up with real solutions.

A Challenges:

1. To create a safe environment for people to encourage users to interact, participate,
and commit.

2. Empower the asker by allowing them to reward expert with points (levels of
certification).

3. To hear what community has to say and respond to their needs.


https://www.youtube.com/watch?v=OhOUNsATofU
https://www.youtube.com/watch?v=OhOUNsATofU

VirtualnoR Weldinab

AZunaniji svet v virtualni realnosti
Al RART Uc WHRUNI ¢t ql et gqel ¢cWRUqJI UJqc
AProgramska oprema interneta
AOCGIIWI YUYt qlle GY I ¢c-HYRG & L2 WIILRY WRRART UY
Aé Rl qacadUY!t quW2Wml Bead UK wlt 21Jqe
Aé Rl qqecidUcWUC!l ¢2¢cWACORWITUIURGLWY t 2 GUY
Aé Rl qqecidUcWUc!l ¢2c¢cWl | a1 HJe
A ¢clcec2¢cWMRART UNDW W¢e¢aUYt qR



Nadaljnji premiki: mobllnl Internet, inteligentni procesi, In
spletnasocialnaY G | 131 T ¢

APametnitelefon (WUR lupdiaba od 2007):
Povezanostind Y | Ipr‘sétanqtal Yt YUT UY
neodvisnaod'n R A R prabktda ¢

ASpletnasocialnaY G | IJhoVid ¢ T RUR
medsebojnegapovezovanjain vplivanja

AOT 13de &goritmi

G I AMark Carrigan:kako se znajdemo v digitalizirani
O 9 e zgodovint. med kuratorji in algoritmi




Pametne skupnosti

https://www.delo.si/



Raziskovalnho delo

Askupnost, solidarnost in _sodelovanje v sodobnem svetu, odgovorno
delovanjevvsakdanjem!| R 2 {pbdatdekrakovin na makro ravni

A Ali lahko v sodobnem svetu govorimo o skupnosti?

ASLWt ¢t WURGW t 2GUYt qROWG¢c 6Tt Y LW
Auct WOUWTNUW2GUR2WaqUN6UYGIYNRT U
AéMfowUR6MIfaGUY+mR6m+U&mGI

Auct Udhipgal | T énZ 1d t WED ¢
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21 21 HIJU¢ Wt | RAGC

A1 | Wéntostalnik krisis (izbira, YT T Y JreRspdbd, iz
N1 Wtgladdkakrinein, kipomeni Y T 0 Ysé. R q R

A Definicija T strukturni in simbolni (diskurzivni) elementi

A 2008

R Post - Covid A Vioga tehnologije

A Kriza-Gl RO YT UY1t q
A Vloga skupnosti
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BCG [ Seas

Krize pogosto vodijo k dolgotrajnim spremembam

Kriza

Spremembe stalisc
Nove Novi Novo B
politike nacini dela vedenje potroinikov :
i
]
!
Primeriiz 9/11: Stroja WWII; Zenske SARS: Porast 4
zgodovine: letalska varnost postanejo delovnasila e-trgovine 3
:
¥
B

Lorce: BCG Hendermon irmtibde



Diskusijar 15 min

Al 111TOYAYA AT TAGACRISIEMRR 6&2 aRR2GIYVOS RNYz08Y¥2dz yI 206 2
AYlF 1Oyl 2S5 @ft23F GSKy2ft23ArA2S8S @ Al 1T ABAK RNUzO06S
AYF1Oyl 2S5 @ft23F &a1dzlly23aGCAy 1 &1V REGad 8302 GRKY F A




Top Short-Term Global Risks ECONOMIC

FORUM
Over the next 0-2 years

Extreme Climate action Infectious Cybersecurity Digital
weather failure diseases failure inequality
Livelihood crises Social cohesion Mental health Debt crises Asset bubble
erosion deterioration burst

Bl Economic M Environmental M Geopolitical [l Societal M Technological

Source: World Economic Forum Global Risks Report 2022



Top Medium-Term Global Risks ECONOMIC

FORUM
Over the next 2-5 years

Climate Social cohesion Geoeconomic
action failure erosion Debt crises confrontation Biodiversity loss
Extreme Livelihood crises Human environmental Cybersecurity failure Asset bubble
weather damage burst

Bl Economic M Environmental [ Geopolitical [l Societal M Technological

Source: World Economic Forum Global Risks Report 2022



Top Long-Term Global Risks ECONOMIC

FORUM
Over the next 5-10 years

Climate Human environmental Involuntary Geoeconomic
action failure Biodiversity loss damage migration confrontation
Extreme weather Natural Social cohesion Adverse tech Geopolitical resource
resource crises erosion advances contestation

Bl Economic M Environmental [ Geopolitical M Societal M Technological

Source: World Economic Forum Global Risks Report 2022



E GU Yolmhodérnizaciji

AKajje modernal | 2 P H¢
AKolikoje modernal | 2 Istér&a?
AAli obstaja postmodernal | 2 P H¢
AAliobstaja 2 1JMrst modernosti?

?2A0p7 WNEE]



Dve modernosti

Tradicionalno Prva modernost Druga modernost

Trajanje Pred 1800 1800-1950 1950-

Tehnologija Agrarna Industrijska Informacijsko-
komunikacijska

Organizacija Tradicionalna Birokratska, Fleksibilna,
fordistil npostfordisti

Bivanje Razpr gena Urbanzacijan a Deurbanizacija
poselitev

Avtoriteta Religiozna Sekularna Sekularna, bolj
skeptilen og¢g
Drugbene dePlriitpviesani Rmalregaj ivpBSagaope vpr g
lastnine VKI Jjul enost.

Odnos do Odklonilen Absolutno pozitiven Relativiziran
napredka, razvoja

Vrednote Pred- Materiali sPobheateri al
materialistil ne

Proizvodnja, NEREgl Mnogil na Individualizirana
ponudba minimalnih potreb




<a href="https://www.freepik.com/vectors/business'>Business vector created by vectorpouch www.freepik.com</a>
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Ka] od naslednjega razlikuje ljudi od drugih

primatov?

AAl RG¢T UYY qWml YOYZ2ZRUR®AWI WG RqlJ2 WA RC
A~¢c qlJl RUY g2 YWA WHatrdkl OY W2 AT Y WG ¢ qR

APrijateljstvo

A?Ie“HUUcMoRUlcloRTc
AFiziskon 2 ARTt t ¢cWl | el Heca Wl d¢ URLWW KW ¢ AG

skupine

AEksogamija

ALov

AVojskovanje
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